the 16th FIFA world cup

FOOTBALL AND THE WORLD CUP

F

ootball has become far and away the most popular sport in the world, not just  because the rules of the game are simplicity itself, but also because of the universal appeal of the sport's vanguard tournament, the FIFA World Cup, played every four years and enthusiastically followed everywhere.

In Amsterdam, on 26 May 1928, the FIFA Congress decided, by 23 votes to 5, to organise a competition "open to all teams representing the affiliated national associations." The final go-ahead for the project was given a year later at the Barcelona Congress. What had been for many years a cherished dream finally became a reality due to the doggedness of two Frenchmen, Jules Rimet, elected FIFA President in 1921, and Henry Delaunay, the General Secretary of the French Football Federation.

Nobody could possibly have imagined in July 1930, when the very first World Cup kicked-off in Montevideo, that this tournament would one day become the biggest sporting occasion of them all. Over the years, no other sporting event has kindled the same kind of passion as this, the most sought after of all sporting prizes.

The World Cup's prestige is legendary to the extent that all the nations of the world are concerned. 172 countries - a new record - took part in the qualifying rounds for 

FRANCE 98. But of those 172, only 30 could qualify along with Brazil, the holder, and France, the host nation, who both automatically take part. The 172 teams are broken down as follows: Europe (50), Africa (38), Asia (36), North and Central America (28), South America (10) and Oceania (10).

And so now we wait with bated breath! FRANCE 98 will be the most widely-covered media event of the 20th century. An estimated 37 billion television viewers in accumulated audiences will watch the finals all around the world. That means twice as many as the Olympic Games. The Final alone, on 12 July, will be watched by 1.7 billion television 

viewers.

The two Frenchmen, Jules Rimet and Henri Delaunay who, in 1928, breathed life into this tournament, could hardly have imagined what a colossus it would become.

The 16th FIFA WORLD CUP-FRANCE 98

The key dates in France's candidature

Announced in 1983, France's candidature to stage the 1998 World Cup was officially confirmed by the French Football Federation (FFF) in 1987 and endorsed by the highest government authorities.

· January 1989
A candidature committee is set up within the FFF

· 2 September 1991

France's bid is presented to FIFA

· 2 July 1992
The FIFA Executive Committee awards France the honour of 
hosting the 16th World Cup, by 12 votes to Morocco's 7

The figures

· 172 countries play in the qualifying rounds between 1996 and 1997

· 704 players

· 34 referees and 33 referee assistants

· 32 nations make it through to the 1998 World Cup finals

· 64 matches will be played over 33 days in FRANCE 98

· 10 stadiums will welcome 2.5 million spectators

· 37 billion TV viewers in cumulative audiences will watch the tournament including

1.7  billion for the Final alone

· 5.760 hours of television broadcasting more than 12.000 menbers of the média

· 12,000 members of the media

· 12,000 volunteers will put their time and skills at FRANCE 98's disposal

THE 15 FIFA WORLD CUPS TO DATE
1930 URUGUAY
1974 GERMANY
547,308 spectators - 18 matches
1,774,022 spectators - 38 matches


Final: Uruguay - Argentina  4-2
Final: Germany - the Netherlands 2-1

1934 ITALy
1978 ARGENTINA
408,602 spectators - 17 matches
1,747,210 spectators - 38 matches

Final: Italy - Czechoslovakia 2-1
Final: Argentina - the Netherlands 3-1

1938 FRANCE
1982 SPAIN

483,000 spectators - 18 matches
2,073,723 spectators - 52 matches

Final: Italy - Hungary 4-2
Final: Italy - Germany 3-1

1950 Brazil
1986 MEXICO
1,337,000 spectators - 22 matches
2,373,051 spectators - 52 matches

Final: Uruguay - Brazil 2-1
Final: Argentina - Germany 3-2

1954 SWITZERLAND 
1990 ITALY
943,000 spectators - 26 matches
2,517,348 spectators - 52 matches

Final: Germany - Hungary 3-2
Final: Germany - Argentina 1-0

1958 SWEDEN
1994 USA
868,000 spectators - 35 matches
3,587,538 spectators - 52 matches

Final: Brazil - Sweden 5-2
Final: Brazil - Italy 0-0


(Brazil won on penalties)

1962 CHILE


896,336 spectators - 32 matches


Final: Brazil - Czechoslovakia 3-1


1966 ENGLAND


1,614,677 spectators - 32 matches


Final: England - Germany 4-2


1970 MEXICO


1,673,975 spectators - 32 matches


Final: Brazil - Italy 4-1

FEDERATION INTERNATIONALE DE FOOTBALL ASSOCIATION (FIFA)
Founded

FIFA was founded in 1904. It was the idea of a French journalist, Robert Guérin, who believed that football needed an international body to oversee its unified development. Today, FIFA includes 198 affiliated national associations. It is one of the most prestigious sporting organisations in the world. 

The seven national associations present on 2 May 1904 in Paris - Belgium, Denmark, Spain (represented by Real Madrid), France, the Netherlands, Sweden and Switzerland - voted the Frenchman Robert Guérin to be the first FIFA President.

Ninety-three years later, football has become the most popular sport in the world, played by nearly 250 million people, including 30 million women. Spectators on the terraces and in front of their televisions can today be counted by the billions.

FIFA's role

FIFA's role is to ensure that the rules of the game are properly applied, to oversee international player transfers, to organise competitions (World Cup, Under-20 and Under-17 World Championships, Women's World Cup, the Olympic Football Tournament, Five-a-side World Championship), to organise administrative, coaching, refereeing and sports medicine training courses, and to foster football's popularity throughout the world. FIFA's headquarters are in Zurich, Switzerland, and its President, since 1974, has been Dr João Havelange.

Organisation

· FIFA congressThe FIFA 

Congress is a legislative body which meets annually. It draws up bylaws and rules and elects a president every four years. All affiliated national associations are allowed to vote (one vote each).

· The executive Committee
This comprises:

· 1 President 

· 8 vice-presidents 

· 12 members

The Executive Committee is FIFA's executive body. It deals with all questions which do not fall under the authority of the Congress with the exception of those issues subject to control by other authorities.

The International Confederations 

National associations affiliated to FIFA within the same FIFA zone may become part of the following confederations.

· Confédération Africaine de Football (founded in 1956); 

· AFC - Asian Football Confederation (founded in 1954); 

· UEFA - Union of European Football Association (founded in 1954);

· CONCACAF - Confederación Norte-Centroamericana y del Caribe de Fútbol (founded in 1961);

· CONMEBOL - Confederación Sudamericana de Fútbol (founded in 1916);

· The OFC (Oceania Football Confederation) is recognised as an independent zone (Oceania Football Confederation, OFC, created in 1966).

THE Competition

FIFA regulations stipulate that the World Cup shall take place in two stages:

· The qualifying rounds (1 March 1996 to 29 November 1997)

· The finals (10 June to 12 July 1998)

THE QUALIFYING ROUNDS
The draw for the preliminary rounds took place on 12 December 1995. Its aim was to 

divide up the countries within each federation into groups and sub-groups.

168 countries played the 643 matches in this stage of the competition. All the national teams were divided up into six federations which themselves decided on their own systems of qualification after consultation with FIFA.

30 countries qualified for a place in the finals, alongside France (the host nation) and Brazil (winner of the 1994 World Cup).

THE FINALS

For the first time in World Cup history, the finals involve 32 countries, as opposed to the 24 in the last 4 tournaments. This phase of the tournament is taking place in 10 host cities throughout France, from 10 June to 12 July 1998.

The object of the Draw in Marseille (4 December 1997) is to divide these 32 countries into 8 groups, within which the teams play each other during the first round of the finals. The two top finishers in each group automatically qualify for the round of sixteen. From the round of sixteen onwards, the results will be decided on a knock-out basis. The losers in the semi-finals will play each other for third place.

Altogether, the finals  comprise 64 matches, to be played over 33 days.

the dates

THE TEAMS THAT QUALIFIED FOR FRANCE 98


AFRICA ZONE (5 countries qualified)


NIGERIA (Group 1 - 07/06/97)

CAMEROON (Group 4 - 17/08/97)


TUNISIA (Group 2 - 08/06/97)

MOROCCO
(Group 5 - 08/06/97)


SOUTH AFRICA  (Group 3 - 17/08/97)


SOUTH AMERICA ZONE (5 countries qualified)


BRAZIL (automatically qualifies as title-holder)


ARGENTINA (First  - 10/09/97)
PARAGUAY (Third - 10/09/97


COLOMBIA
(Second - 10/09/97)

CHILE (Fourth -16/11/97)

EUROPE ZONE (15 countries qualified) 


FRANCE (automatically qualifies as host country)


DENMARK (Group 1 - 11/10/97)
             SPAIN (Group 6 - 11/10/97)


ENGLAND 
(Group 2 - 10/09/97)
       
NETHERLANDS (Group 7 - 11/10/97)


NORWAY 
(Group 3 - 10/09/97)  
ROMANIA (Group 8 - 06/09/97)



AUSTRIA 
(Group 4 - 11/10/97)
           GERMANY (Group 9 - 11/10/97)



BULGARIA (Group 5 - 10/09/97)



2nd Place Play-off

BELGIUM 
(15/11/97)


CROATIA  (15/11/97)


YUGOSLAVIA (15/11/97)


ITALY  (15/11/97)


SCOTLAND (Best 2nd- 11/10/97)

CONCACAF ZONE (3 countries qualified)


MEXICO
(First - 02/11/97)


UNITED STATES (Second - 09/11/97)

JAMAICA (Third - 16/11/97)

OCEANIA  ZONE (1 or 0 countries qualified)


Qualified  *

ASIA  ZONE (3 or 4 countries qualified)

Qualified 1 SOUTH KOREA (18/10/97)
Qualified 2  SAUDI ARABIA  (12/11/97)

Qualified 3 JAPAN
(16/11/97) 
Qualified 4*

* The loser in the Asia Zone play-off (Iran) played two play-off matches on 22 and 29 November against the winner of the Oceania Zone (Australia). The winner of these two matches, not known at the time of going to press, joined the other 31 countries qualified for FRANCE 98.

l  First round  
48 matches involving 32 national teams divided into 8 

l  From 10 to 26 June 1998 
groups of 4 teams. The 2 top teams in each  group qualify for the round of sixteen.

l  Round of sixteen: In Bordeaux, Lens, Marseille, Montpellier, Paris,

l  From 27 to 30 june 1998
Saint-Denis, Saint-Etienne and Toulouse.

l  Quarter-finals: In Marseille, Saint-Denis, Lyon and Nantes.

l  3 and 4 July 1998


l  Semi-finals: In Marseille and Saint-Denis.

l  7 and 8 July 1998

l  Third-place play-off: In Paris.

l  11 July 1998

l  Final : In Saint-Denis.

l  12 July 1998

A WORLD CUP IN EACH CITY
64 matches, 33 days, 10 cities: a unique combination of its kind, just like the match schedule, conceived so that each host city from Saint-Denis to Marseille, and including Bordeaux, Lens, Lyon, Montpellier, Nantes, Paris, Saint-Etienne and Toulouse, can be sure of putting on an entertainment that is richly rewarding,

• Each city is hosting 6 matches, apart from Marseille (7), and Saint-Denis (9).

• For the first time in World Cup history, each team is playing its three first-round matches at a different venue each time. A formula that guarantees quality entertainment in each city, where at least two seeded teams will be playing at this stage of the competition.

• And overall, every city is  hosting:


- At least 2 seeded teams from the top 8 teams in the world;


- between 9 and 12 different teams;


- a minimum of one round of sixteen match or a quarter-final.

FAIR TREATMENT FOR ALL
The match schedule ensures that every team playing for the World title is treated in exactly the same way. Apart from the fact that each team is playing its first three matches at different venues, every team is being given the same rest periods between each match

Travel has also been taken into account in calculating the number of rest days. For example, the teams playing in the semi-final at Marseille have one more rest day than those playing the semi-final at Marseille, to compensate for the strain of travelling.

THE FOOTBALL PITCHES
They are all required to be of the same dimensions: 105-metres-long, 68-metres-wide. FIFA's schedule of conditions also requires the pitches to be in first class condition. The matches have therefore been divided out over all the venues with this in mind, so that the quality of the turf will not suffer. This entails a minimum of one day between matches at every stadium. In most cases, there are be three days between each match.

WHO'S WHO IN FRANCE 98
THE FRENCH ORGANISING COMMITTEE
The French Organising Committee for the FIFA World Cup - FRANCE 98 was created on the initiative of the French Football Federation (FFF), on 10 November 1992.

With Fernand Sastre and Michel Platini as its Presidents, FRANCE 98 has included various people in its decision-making bodies (Bureau, Administrative Council and General Assembly): national football associations, which make up the majority, representatives of the State and the host city local authorities, and several individual advisers.

The object of the Committee is to prepare and organise the World Cup according to a schedule of conditions laid down by FIFA, and conforming with a financial agreement signed with the French State.

It consists of a General Assembly, giving rise to an administrative council, which itself gives rise to a Bureau, whose Presidents are Fernand Sastre and Michel Platini.

Answerable to the Bureau and in particular to its Co-presidents is the General Managing Department, run by Jacques Lambert, to which are attached the 11 operational departments of the Committee.

In July 1996 the French Organising Committee set up a venue department, overseen by a Venue Director, in each of the 10 World Cup host cities. 

The Committee receives no public funding or grant in the way of finance. It balances its books in two main ways: through financial backing from its partners and by ticket sales.

The last annual budget update was on 13 November 1997. The new budget now stands at

FF 2,421.5 billion. 

THE WORLD CUP CITIES

Ten cities are playing  host to matches in the 16th FIFA World Cup-FRANCE 98. Each of these cities was chosen by the French Organising Committee in conjunction with the government and FIFA.

FRANCE 98 COMMERCIAL AFFILIATES
The Official Sponsors 

Adidas
JVC

Anheuser-Busch


MasterCard

Canon
McDonald’s

Coca-Cola


Opel

Fujifilm


Philips

Gillette


Snickers

The Official Suppliers

Crédit Agricole
Official Bank of the 1998 World Cup

Danone

Official Dairy Products of the 1998 World Cup

EDS


Official Supplier of Information Technology to the World Cup

France Télécom
Official Telecommunications Operator of the 1998 World Cup

Hewlett-Packard 
Official Supplier of Computer Equipment to the 1998 World Cup

La Poste

Official Mail Carrier of the 1998 World Cup

Manpower

Official Temporary Work Network of the 1998 World Cup

Sybase


Official Software Supplier to the 1998 World Cup

The Official Products and Services
Air France



Official Airline

American Power Conversion

Official Power Protection

CPW / Nestlé Céréales 

Official Cereals

Cyanamid



Official Crop Protection

La Française des jeux


Official Lottery

Lavazza



Official Coffee

LG




Official Electrical Appliances

Michelin



Official Tyre

Total




Official Petrol

Equipment suppliers

Accor


Hotel trade

Algeco


Modular design and chemical waste disposal 

Arjo-Wiggins

Paper and paper distribution

Bosch


Portable electric tools

Caterpillar

Energy back-up, air-conditioning and air freshening

Doublet

Decoration, signage

Frisquet

Boilers

France Secours
Medical assistance

Générale Location
Furnishings and temporary structures

Géodis


Logistical organisation

Guilbert

Distribution of office supplies

Lafarge

Building equipment

Primagaz

Distribution of liquid petroleum gas

RATP


Transport

SNCF


Passenger rail transport

Yves Saint Laurent
Ready-to-wear designer clothes for men & women

THE FRANCE 98 VOLUNTEERS

"No Organising Committee, whether it be for the World Cup or the Olympic Games, can do without the help of volunteers. They are absolutely essential," says Michel Platini, the Co-President of the 1998 French Organising Committee for the FIFA World Cup.

A general rallying round has, in fact, become a tradition when it comes to organising major events, recent examples in France being the bicentenary celebrations for the French Revolution in 1989, the 1992 Winter Olympics in Albertville, and more recently in 1997, the Journées Mondiales de la Jeunesse (World Youth Days).

Outside France, thousands of volunteers have likewise answered the call for help for such large-scale events as the 1988 Calgary Winter Olympics, the Barcelona Olympics in 1992, the World Cup USA 1994 and the 1996 Olympics in Atlanta.

FRANCE 98 is no exception to this rule: 12,000 volunteers are involved in organising the 1998 World Cup finals from 10 June to 12 July, the largest volunteer programme ever undertaken in France (9,000 volunteers worked at the Albertville Olympics).

THE INTERMINISTERIAL DELEGATION  TO  THE WORLD CUP

For an event of the magnitude of the 1998 World Cup, the role of the State is of paramount importance. Indeed, public sector involvement takes many forms, bringing a number of governmental departments, administrative bodies, national institutions and big companies into play.

For this reason, an Interdepartmental Delegation for the 1998 World Cup (DICOM) was set up in March 1993, with the aim of co-ordinating the necessary processes, and facilitating relations between the State, the CFO and the local authorities (cities, "départements" and regions) involved in the World Cup. Noël de Saint Pulgent, interdepartmental delegate since  9 November 1995, today heads a team of around 20, all totally committed to the success of the next World Cup.

The various roles of DICOM

The World Cup Interdepartmental Delegation, answerable to the Prime Minister, is headed by the Minister for Youth and Sport. Its principal responsibilities, as laid down in the decree of 15 March 1993, are as follows :


•
To provide impetus to and co-ordinate the actions of the administrative bodies 


and national corporations involved with the organisation of the 1998 World Cup;


•
To oversee the co-ordination of projects, carry out investment programmes and 



install public amenities, to be financed jointly by the State and the public sector; 


•
To ensure a smooth functioning of relations between the State and the CFO, 



and provide a liaison between the headquarters of the "départements" 



and local regional authorities involved;


•
To participate in the distribution of information concerning the 1998 World Cup;


•
To initiate and encourage the development of all economic, social and cultural 



benefits that might be drawn from the staging of the event;


•
To advise the Government on action to be taken by the public sector in the 


running of the big international sporting events for which France is responsible; 


•
To preside over a co-ordinating Committee, which will meet regularly with 



a representative of the ministries concerned.

overall organisation

THE FRENCH ORGANISING COMMITTEE 

The French Organising Committee for the 1998 World Cup was created on the initiative of the French Football Federation (FFF) on 10 November 1992.

With Fernand Sastre and Michel Platini as its Presidents, FRANCE 98 has included various people in its decision-making bodies (Bureau, Administrative Council and General Assembly): national football associations, which make up the majority, representatives of the State and the host city local authorities, and several individual advisers.

The object of the Committee is to prepare and organise the World Cup according to a schedule of conditions laid down by FIFA, and conforming with a financial agreement signed with the French State.

It consists of a General Assembly, giving rise to an Administrative Council, which itself gives rise to a Bureau, whose Presidents are Fernand Sastre and Michel Platini.

Answerable to the bureau and in particular to its Co-presidents is the General Managing Department, run by Jacques Lambert, to which are attached the various operational departments of the Committee: Special Events, Ticketing, Equipment and facilities, Finance and Human Resources, Information Technology, Logistics, Marketing and Partners, Media and Telecommunications, Press and Communication, Security and Accreditation, Venues, and finally Competition Facilities.

In July 1996 the French Organising Committee set up a venue department, overseen by a Venue Director, in each of the World Cup host cities.

The different venues are co-ordinated by the Venues Department, which is run from the FRANCE 98 headquarters in Paris.

MEMBERS OF THE BUREAU

Jacques Georges

Personal Representative of the FIFA President,





Delegate of FIFA's Executive Committee

Claude Simonet

President of the French Football Federation

Noël Le Graët


President of the National Football League

Fernand Sastre

Co-president of the CFO

Michel Platini


Co-president of the CFO

Serge Mésones

Official  representative of the office of the minister for  Youth 




Affairs and Sports Representing Mme Marie-George Buffet, 




Minister for Youth  Affairs and Sports 

Noël de Saint Pulgent

Interministerial Delegate for the World Cup

André Delelis


Mayor of Lens

Financing and budget
The Committee receives no public subsidy or grant to finance its outlay, and is responsible for balancing its own budget. It does this through its two main sources of revenue: its commercial affiliates, and ticketing.

Success in its marketing programmes, the general public's enthusiasm to buy tickets, the amazing marketing success of its FRANCE 98 Selections programme (hospitality boxes and the best seats in the stadium) a willingness to give pride of place to generating a party mood and laying on a warm welcome; it is for all of these reasons that the CFO can boast a healthy financial state of affairs. The Administrative Council of the French Organising Committee updated the budget on 13 September 1997. The new figure stands at FF 2,421.5 million.

The budget covers the organisation's own expenses, together with its outlay in terms of investment: for example, setting up the media centres, the hospitality villages and the accreditation centres, among other units. It does not include resources expended on the construction and renovation of stadiums. The upward trend of the budget up-date was made possible by the increase in forecasted receipts.

The up-dating of estimated expenses takes into account the increase in general activity as the CFO goes into its operational phase, with the deployment of its organisational set-ups at the venues.  There has been a general increase in the number of Human Resources positions (in 1998, the CFO will have around 450 on its payroll, around half of whom will be working at the venues) and a rise in grants to be devoted to security and safety, and to the installations to be put in place around the stadiums. 

The budget is presented as break-even, with an allocation set aside for risk and unforeseen events of FF 209 million, the equivalent of around 14% of the outlay for 1998.

"In confirming our  ambition to lay on a World Cup worthy of France's international standing, which is also a celebration for all the people of France, we also firmly intend to achieve financial success by making a break-even budget an absolute imperative, and by doing all we can to make constant improvements," say the CFO Presidents Fernand Sastre and Michel Platini.

Fernand SASTRE

Co-president of FRANCE98

A land registrar by profession, Fernand Sastre became Secretary General to the French Football Federation in 1969, and was elected President of the FFF the following year.

He remained in office until 1984, the year when France triumphed in the European Nations Cup and won a football gold medal in the Summer Olympics at Los Angeles. He then became the Federation's Honorary President.

He was Vice President of the French National Olympic and Sporting Committee from 1982 to 1984 and a member of the Organising Commission for the European Nations Cup from 1975 to 1984, as well as a member of the World Cup Organising Commission in 1994 and 1998.

Co-president of the Committee for France's candidature for hosting the 1998 World Cup between 1989 and 1992, Fernand Sastre was made Co-president of the French Organising Committee for the 1998 World Cup in November 1992, with Michel Platini.

Fernand Sastre was born in 1923.

Michel PLATINI

Co-president of FRANCE 98
Michel Platini was a professional footballer from 1973 to 1987, playing first for AS Nancy Lorraine until 1979, then AS Saint-Etienne until 1982, before joining Juventus of Turin.

He won a French Cup winners medal with Nancy in 1978 and was part of the Saint-Etienne team that won the French League four years later. It was when he played for Juventus how-ever, that Michel Platini won a string of honours: Italian Champion in 1984 and 1985, Italian Cup winner in 1983, European Cup Winners Cup winner in 1984 and European Cup winner the following year, World Club Champion in 1986. He was voted European player of the year in 1983, 1984 and 1985.

He was capped 72 times for his country,  and was 49 times a team captain. Michel Platini played in the World Cup in Argentina in 1978 (first round), in Spain in 1982 (4th place), and in Mexico in 1986 (3rd place). He was a member of the French team that won the European Nations Cup in 1984, the year that the competition was held in France.

In 1987 he founded and became president of the Michel Platini foundation, and in 1988 took over as team coach of the French national team. The following year he became Director of national teams, a post he was to fill for 4 years. He has been a member of the French Football Federation Council since 1995. In November 1992 he became Co-President of the French Organising Committee for the World Cup alongside Fernand Sastre.

Michel Platini was born in 1955. 

Jacques LAMBERT

Managing Director of FRANCE 98

Jacques Lambert is a former student of the Ecole Nationale de l'Administration, and was appointed head of the Prime Minister's Cabinet in 1983.

In 1986 he headed the cabinet of the General Secretary for the Government. Governor General for la Nièvre in 1988, Jacques Lambert then became Governor General for Savoie two years later in 1990.

In this capacity, he was in charge of safety and security for the 16th Winter Olympics at Albertville in 1992.

Technical adviser to the Prime Minister until 1993, Jacques Lambert became Managing Director of the French Organising Committee for the 1998 Football World Cup that same year.

Jacques Lambert was born in 1948.

THE FRANCE 98 MARKETING PROGRAMME

The French Organising Committee's marketing programme is strategic from two points of view. Firstly, from the financial aspect, because it forms one of the two key elements in the Committee's budget for World Cup revenues; secondly, for the level of "customer satisfaction" regarding its partners, who play a crucial role in FRANCE 98's image. 

The French Organising Committee completed its marketing programme is November 1997, easily surpassing its initial objectives along the way. 

A result achieved thanks to an original approach and highly-organised strategy, conceived and carried out like those of any other company.

An original approach

For the first time in World Cup history, a local organising committee has decided to integrate its marketing activities into its own structure, rather than hand them over to an outside concern.

As the Director of Marketing for the French Organising Committee, Philippe Villemus, explains: "On the initiative of our Presidents, we put together a marketing department made up of professionals within the Committee. When we were looking for candidates, we stressed that they should have a wide-ranging professional background of working with companies, but that they should not necessarily be connected with the world of football."

At the beginning of 1994, the French Organising Committee began drawing up a  marketing plan and clarifying its objectives: financial goals, strategy, and the means to be deployed in carrying out the whole programme. Its five main priorities were as follows:


• Division of territories and receipts between the French Organising Committee,


  FIFA and its marketing agency;


• Development of registered trademarks, emblems and logos for FRANCE 98;


• Positioning the event around its chosen symbolic values: 

Excitement, Universality  and Sharing;


• Planning the publicity campaign;


• Preparation for canvassing partners.

The canvassing programme went into action on 1 October 1994, so effectively that the marketing programme was completed a year before the World Cup kick-off.

The initial objectives of 1992 have in fact been surpassed, and the French Organising Committee's latest budget shows FF 897 million in marketing receipts.

The turnover for the FRANCE 98 marketing programme is 2.5 times that achieved by the USA 94 World Cup.

Four categories with a single goal

Selling an event the size of the World Cup means implementing a strategy of commercial association on several different levels, in response to the needs of the companies involved.

Association with the World Cup is particularly advantageous for companies, since according to a 1994 SR study, "Two out of three consumers would rather buy a product carrying the World Cup logo than one without."

Today there are 45 official World Cup commercial partners, which fall into 4 categories:

THE OFFICIAL SPONSORS (12)
Adidas, Anheuser-Busch, Canon, Coca-Cola, Fujifilm, Gillette, JVC, MasterCard, McDonald’s, Opel, Philips, Snickers.

All multinational companies, these 12 not only support the World Cup financially and in terms of logistics, but are also involved in many FIFA events and projects.

The French Organising Committee is to receive products and/or services in kind from its Sponsors.

THE OFFICIAL SUPPLIERS (8)
EDS, Hewlett-Packard, France Télécom, La Poste, Sybase, Crédit Agricole, Manpower, Danone.

The 8 companies in this group are dealt with directly by the French Organising Committee. Their financial participation, FF 600 million, represents 2/3 of the Committee's marketing budget.

OFFICIAL PRODUCTS AND SERVICES (9)

Air France, American  Power Conversion, CPW / Nestlé Céréales, Cyanamid,Française des Jeux, Lavazza, LG, Michelin, Total.

Nine companies have joined this group, which was canvassed jointly by the French  Organising Committee and ISL, FIFA's marketing agency.

OFFICIAL EQUIPMENT SUPPLIERS (16)

Accor, Algeco, Arjo-Wiggins, Bosch, Caterpillar, Doublet, Frisquet, France Secours, Générale Location, Géodis, Guilbert, Lafarge, Primagaz, RATP, SNCF, Yves Saint Laurent

This group falls under the aegis of the French Organising Committee from all points of view: canvassing, management and receipts.

Specific programmes

In conjunction with its main marketing programme, the CFO has also developed a number of specific programmes.

Official FRANCE 98 licensed Products

ISL, FIFA's marketing agency, holds world-wide rights in this category. Sony, via its subsidiary company SWC (Sony World Cup), bought these rights for FRANCE 98. The French Organising Committee has received a lump-sum payment. 

The Official Villages programme

This Public Relations programme is the largest ever mounted in Europe, and is directly managed and exclusively marketed by the French Organising Committee.

The World Cup Final on 12 July 1998 will, in fact, constitute the biggest public relations operation in the world, when around 20,000 guests will be received in the Stade de France hospitality village. To give an idea of the scale of the event, the village at  the American Football Super Bowl Final hosts "only" 18,500!

Sales at the venues
Refreshment stand concessions and the sale of licensed products will be an additional source of revenue for the Committee.

The philatelic programme
In November 1995, La Poste began issuing a series of 12 FRANCE 98 stamps, and is also offering many official "ready-to-post" items:  a range of philatelic products specially designed for stamp-collectors and World Cup lovers!

A percentage of the revenues will be handed over to the Organising Committee.

The first of the 12 stamps in the philatelic programme was issued when the draw for the qualifying rounds of the competition took place in Paris on 12 December 
1995. Each of the ten host cities features on subsequent stamps in the series.

The series culminated with a real event in philatelic terms on 2 March 1998, 100 day before the kick off the 16th FIFA World Cup: the issue of a round stamp with a picture of Footix, the Official FRANCE 98 Mascot. A “first” for Europe!

Official Coins
The 1998 FIFA World Cup Collection comprises a series of 15 coins, on the theme  of football skills. Eleven typical footballing moves are to be represented, as practised by players and goalkeepers.

La Monnaie de Paris or Paris Mint, which issues the State's official currency, is developing and coining the collection. The coins carry a face value as well as the official World Cup logo.

Part of the receipts from this programme, which is being marketed throughout the world,will be handed over to the French Organising Committee.

TICKETING

· The 64 matches on the FRANCE 98 programme have entailed mounting the biggest ticketing operation ever seen in France : 2,500,000 tickets.

· For the French Organising Committee, ticketing presented a logistical challenge in terms of sales set-up, whilst also being of vital importance in terms of financing. Revenues from ticket sales account for more than 50% of organising costs for the 1998 World Cup.

· The French Organising Committee intended to make FRANCE 98 accessible to the largest number of people possible, as illustrated by its friendly pricing policy:


• 500,000 tickets at less than FF 150;


• 1 tickets in 2 at FF 250 or less.

Each stadium offers 3 different categories of seats (4 at the Stade de France), all seated and individually numbered. Ticket prices are exactly the same for a match at the same stage of the competition at all 10 venues. 

How the tickets are divided up

• 60% (1,500,000 tickets) for the general public resident in France and the French 


footballing community (registered players, professional club members, leagues,


districts and so on).


• 20% (500,000 tickets) for FIFA and the affiliated national football federations 



(article  34 of the FIFA World Cup rules and regulations).


• 8% (200,000 tickets) for selected tour operators.


• 12 % (300,000 tickets) for the CFO's French and foreign commercial affiliates.

A total of 1 ticket in 3 will be sold abroad (national federations affiliated to FIFA, tour operators, FRANCE 98 foreign partners).

Sales calendar

1-For residents in France :
55 first round games (with the exception of the Opening Match) on sale as part of 

the FRANCE 98 PASS package (which gains the holder entry to all first round games in any one city):


May 96/October 96: the footballing community


November 96/May 97: the general public

In six months (27 November 1996 to 27 May 1997), all FRANCE 98 PASSES had been sold.

"The PASS has been a great success," said Michel Platini and Fernand Sastre, Presidents of the French Organising Committee. "The tickets were all sold out within a few months when we had anticipated the sale of PASSES going on until February 1998. We were able to count on the largest distribution and information network ever mounted in France for a single ticket sales operation. The CFO's technological partners involved in the organisation and setting up of this ticket sales operation have reason to be proud of themselves."  

Tickets for the 9 big matches opener, quarter and semi-finals, 3rd place play-off and final :

· Reservation period : 16 september to 18 october 1997

· Draw : 19 december 1997

On Friday 19 December 1997, the French Organising Committee carried out a draw to determine who, among the French general public, would be the lucky winners of match tickets for the Opening game, the quarter-finals, the semi-finals, the third place play-off and the Final of the 16th World Cup. Following the draw, which took place in the presence of a legal officer, 207,000 tickets were allocated during the month of January for the 9 matches.

2-For residents abroad :

December 1997: tickets assigned to Tour Operators (17 in total) selected by the French Organising Committee according to FIFA's continental confederation  zones.

Early 1998: A quota of tickets in all categories for the 64 matches was assigned to National Football Federations as per FIFA World Cup. The National Federations were allotted tickets as decided by FIFA.These tickets were sold to the general public as each Federation saw fit.

3-For residents in the 18 countries of the European Economic Space :

From april 22 to 7 may 1998, sales were open for individual tickets still available for matches in the world Cup first round (except for the opening match) and round of sixteen.

The French Organising Committee opened reservations for the 170.000 individual tickets still available for matches in the first round (except for the Opening match) and round of sixteen. Reservations were made exclusively by telephone according to the « first come first served » principle, with a limit of 16 tickets overall for any one person.
FRANCE 98 Selections  

For an exceptional event, an exceptional product! The catalogue of packages on offer for the Football World Cup also includes Hospitality Boxes and Prestige Seats. These two packages, which fall into the “FRANCE 98 Selections” category, are being marketed directly and exclusively by the French Organising Committee.

The customers targeted are principally companies and local bodies wishing to lay on a special treat for their customers.“FRANCE 98 Hospitality Boxes” offer the chance to attend all the games in the city of your choice whilst taking advantage of top-of-the-range services such as restaurant meals, a personal welcome, a gift and a free parking space.

The "FRANCE 98 Prestige seats," intended for companies and local partners for public relations purposes, have proved very popular indeed and been quickly snapped up. And as of 2 February 1998, the French Organising Committee has made "Prestige seats" available on a match by match basis. These seats offer the buyer the best seats in the ground as well as providing individual attention and services. Two different categories of Prestige seats are available: Prestige Or and Prestige Argent.

For further information contact (33) 1 44 14 10 60.

SAFETY AND SECURITY AT FRANCE 98

Public safety and security are of paramount importance to the French Organising Committee, and were two key elements in France's candidature bid to stage the 16th FIFA World Cup.

"If the FRANCE 98 slogan 'The Beauty of a World at Play' is to ring true", says Jacques Lambert, Managing Director of the French Organising Committee, "then safety must be a byword for everyone involved." As he was Governor General of Savoie during the 1992 Winter Olympics, and responsible for security, Jacques Lambert has a vital amount of experience in organising this kind of event.

Safety arrangements and security systems for the 1998 World Cup have been set up with two main priorities:


• Safe, user-friendly stadiums;


• A World Cup which will be a success in terms of sport, but also a great


The matches are played in ten of France's biggest cities and urban areas; the event is being massively covered by the media; many different people are present in great numbers at the venues and in the stadiums; the number of teams participating is higher than ever before and these teams will be travelling around the country: all this means that safety and security must be well managed, and this in turn depends on the proper and efficient use of resources, people's skills and the means available.

The French Organising Committee and the state share responsibility

The French Organising Committee and the State are  working together and sharing 

overall responsibility for safety at the World Cup.

The division of responsibility was officialised thirteen months before the Opening Match when a security agreement was signed on 21 May 1997 by the Home Secretary and the French Organising Committee.

The World Cup is the first large-scale sporting event to put into effect the 1995 Security Act, which requires that responsibility for security be squarely divided between the State and the organiser: within the stadiums, the organiser's own security staff take charge, while outside, public safety will be ensured and order enforced by the State.

Two distinct sectors are defined at the World Cup venues:

a“CFO sector”, which includes the stadium and its surroundings, and encompasses the various CFO outposts: the press and accreditation Centres, the Hospitality Villages, and so on. Within this sector, the French Organising Committee will be in charge of security.

a second, larger  "State sector", marking out the area around the stadiums to be overseen by the state security forces.

The agreement, which is the outcome of a highly-productive dialogue between the two parties, also sets the amount to be paid by the CFO to the State for the general enforcement of security for the competition. While guaranteeing top-level conditions of safety and security for the many different supporters coming from around the world, the agreement respects the desire of both sides for the World Cup to be the relaxed and enjoyable occasion that such an event should be.

The French Organising Committee's safety and security responsibilities

For the French Organising Committee, which is puting FF 100 million into maintaining public safety and security, there are three guiding principles to be observed :

•  The safety of people and their possessions;

•  Crowd control;

•  Medical care and assistance.

Within these three areas, the Government and the French Organising Committee have jointly decided upon various ways of providing top-level conditions of security. A key factor in the security operation's overall success will be to ensure that personnel are well-trained and prepared for any eventuality. 

Security and safety, however, are "multi-faceted and come in many shapes and forms", says Governor General and CFO Managing Director Jacques Lambert. These include :

·  Accreditations
This concerns around 50,000 people (official delegations, media, organisers, volunteers, commercial affiliates) and entails painstaking preparation, with close attention to public safety and security, before an official World Cup pass can be handed out. Notably, these preparations include compiling a register of the different accreditation categories, outlining zones and defining access conditions, and setting up accreditation centres and access control systems.

· Ticketing
With tickets, great pains are being taken to avoid counterfeiting and fraud. To tighten security, match tickets are to be printed and sent out only a few weeks before the World Cup begins. State-of-the-art counterfeit-proof techniques are deployed and tickets are to be delivered to customers in conditions of water-tight security.

· Communication and energy supply systems
Information technology and telecommunications systems deployed by the French Organising Committee and its technological partners are all equipped with safety nets and undergo meticulous security scrutiny. Equally, back-up systems are ready to kick in should there be an energy failure or safety risk at any of the World Cup venues.

· Security measures in the field

With the State and the French Organising Committee sharing responsibility for safety, the security measures set up are complementary as well as effective.

Outside the stadiums, public safety is ensured and order enforced by the police and the army security forces. However, they may also intervene within the stadiums themselves at the organiser's request, or should they see fit. On match days during the World Cup, around 5,000 extra state security troops and a mobile police presence will be on hand as well as local police, security forces and medical staff. A number of special units, including helicopters, will also be deployed by the state security organisation.

Inside the stadiums, the CFO's own security staff welcome, seat and assist spectators. A medical team of emergency and first-aid specialists are also be on hand.

· Stadium stewards

At each World Cup stadium, numbered individual seats, sophisticated video-monitoring systems and the general lay-out mean that each spectator can be sure of watching the matches in comfortable and safe conditions.

For the first time during a large sporting event in France, teams of stewards - resembling their English counterparts who did such an impressive job at EURO 96 - are at work in the stadiums.

Their missions: As well as welcoming, checking, seating and providing assistance to spectators, the stewards will be ensuring public safety in and around the stadiums.

Their numbers: At each stadium and for each match, there will be roughly one steward for every 100 spectators (meaning 800 stewards for matches at the Stade de France !)

A third of the stewards are professional security staff and the other two-thirds consist of volunteers. Each team of stewards (between 8 and 10 people) is supervised by a team leader who in turn reports to a team manager.

Each steward was selected according to a number of strict criteria, and has  undergone an intensive training course set up by the French Organising Committee in association with the State.

First aid, health care and assistance

"The French Organising Committee is  making sure that professional medical care is available at each stadium and within its immediate vicinity," says Dominique Spinosi, Head of Safety and Security for the French Organising Committee. “Something similar to the SAMU (French ambulance and emergency service) is on hand, providing medical help within distinct boundaries and comprising permanent and mobile medical teams, control centres, and so on”. 

Each stadium comprises a main sick bay, four sector sick bays, a pitch sick bay, an 

official sick bay and a medical assistance area within the stadium vicinity. The latter will is  able to cope with a large number of people at the same time, in, for example, “heat wave-type”situations. A Central Medical Control Post in the stadium  co-ordinates  all medical 

matters.

Between 7 and 9 emergency doctors and 50 to 90 first-aid staff will be employed at each stadium under the authority of a doctor/manager.

In total, 110 doctors and more than 1200 first-aid staff are on hand to provide medical treatment within the CFO sectors in and around the stadiums. If need be, the State (fire service, SAMU, State Security), which is in permanent contact with the CFO medical services, will be ready to intervene.

Finally, a contract has been signed between the French Organising Committee and France Secours, making the latter an Official Equipment Supplier to FRANCE 98. The agreement  enables World Cup spectators and the 12,000 volunteers to take advantage of medical aid in addition to first-aid.

As a partner, France Secours as also a medical centre within the International Media Centre in Paris, in association with the French Organising Committee.

Emergency and first-aid specialists are on hand around the clock in the sick bay and recovery rooms to provide medical assistance to the 12,000 members centre’s of the media from France and abroad.     

THE FRANCE 98 VOLUNTEERS

"No Organising Committee, whether it be for the World Cup or the Olympic Games, can do without the help of volunteers. They are absolutely essential," says Michel Platini, the Co-President of the 1998 French Organising Committee.

FRANCE 98 is be no exception to this rule : 12,000 volunteers will be involved in organising the 1998 World Cup Finals from 10 June to 12 July, the largest volunteer programme ever undertaken in France (9,000 volunteers worked at the Albertville Olympics).

So that this highly ambitious Volunteer programme goes off without a hitch, the French Organising Committee has set itself three fundamental objectives : research by network, training and management.

Recruitment

The volunteer recruitment programme, which began in October 1996,finished in october 1997. 

For the Venue Directors at the ten host cities, hiring local volunteers and setting up a volunteer programme, which began in July 1996, comprise a vital part of their responsibilities.

As a knowledge of the territory is obviously important, the Organising Committee decided that volunteers should be chosen from the local population around each host city.

In the selection process for volunteers in the 16th World Cup, the Organising Committee targeted several specific groups: the football and sporting communities, associations, universities and training colleges and FRANCE 98 commercial affiliates.

"No large-scale recruitment campaign was launched as we didn't want to end up with a lot of very disappointed candidates," says Max Bouchet-Virette, Head of the Volunteer Programme for the French Organising Committee.

More than 23.000 candidates applied to work with the French Organising Committee.

Of the volunteers, 25% are women and 6,000 belong to the football community (coming from clubs, districts and leagues).

The average age is 32. For men, the average age is 35; for women 27.

40% of the volunteers are students, 41% are of working age and 9% are retired. The remaining 10% are from various walks of life (housewives, unemployed, etc.). (Source: Manpower).

Training

In order to carry out their duties correctly, all FRANCE 98 volunteers received comprehensive training. The training schemes followed a three-pronged plan of attack;

· general (for all volunteers);

· targeted to a specific responsibility (for all volunteers doing a specific job, regardless of venue);

· venue training (for all volunteers working at the same venue, regardless of their responsibilities).

For each volunteer, the minimum training period was 3 days. Those volunteers carrying out supervisory tasks  received  specific management and human resource training.

Training began on 24 january 1998 when a  large number of volunteers were brought together at Parc des Princes and Saint-Denis for « Découverte France 98 » (Discovering France 98). These days of discovery for the volunteers took place at all the World Cup venues. The first stage of volunteer training finished  on 20  March at the Parc des Expositions in Paris.

« Découverte France 98 » was intended to create a common bond among France 98 volunteers, and to foster a dynamic spirit of fellowship, togethernass and resolve for the World Cup project. The 12.000 France 98 volunteers also learned all about the organisation and running of their own particular venues.

In total, the volunteer training programme for FRANCE 98 represents at least 250.000 hours of training, the participation of 2.000 teachers and with 90 different training documents having to be written up and printed.

Assignments and Volunteers

Before the recruitment programme even began, a list of 20 jobs and 150 assignments was drawn up by the French Organising Committee.

Volunteers had many different spheres of organisation to choose from: reception, security, translating/interpreting, accreditation, ticketing, transport, press, telecommunications, I.T., logistics, medical assistance, and so on.

They carry out their duties, which may or may not be directly sport- related, in the stadiums or the various organisational areas (press and accreditation centres, reception desks) at each of the World Cup venues; at the Committee's headquarters; at the International Media Centre in Paris, and at all the information and reception areas set up at airports and railway stations in the World Cup host cities.

During the competition in June and July 1998, 33% of the volunteers are doing security work, 20% are carrying out reception and transport-related tasks, while 15% are working in the press/media department.

Training began on 24 January 1998 when a large number of volunteers were brought 

together at Parc des Princes and Saint-Denis for "Découverte FRANCE 98" (Discover 

FRANCE 98). This day of discovery for the volunteers is currently under way at all the World Cup venues.

Volunteer rights and duties

· Volunteers must be at least 18 at the time of the 1998 World Cup.

· At the very least, volunteers must be available during the competition (early June to mid-July) on match days.

· Volunteers had to be willing to participate in the training sessions which will take place on three Saturdays (at least), during the spring of 1998.

· Volunteers must have a fixed address at their chosen venue.

· The Committee will supply a special competition outfit.

· The Committee will pay for meals when appropriate.

· The Committee will pay for travel expenses incurred within the venue region.

Schedule

Summer 96

Distribution of official candidate folders

September 96
Recruitment of a Human Resource Manager at each venue

Oct 96 - Sept 97
Volunteer interviews

Oct 97


Chosen volunteers notified

Nov 97 - Jan 98
Information and general training sessions for Volunteers

Feb - May  98

Job and venue training

June 98

Start work 

FRANCE 98 host cities and STADiumS

In brief

Bordeaux

THE CITY

Population:
Inner city : 214,000 inh.

Urban aera : 697,000 inh.

Mayor : Alain Juppé

The club
Girondins de Bordeaux

4 French League titles

3 times French Cup winners

Distance from other cities :

Lens 


760 km

Lyon 


538 km

Marseille

 648 km

Montpellier 

486 km

Nantes


323 km

Paris et St. Denis
 579 km

St. Etienne

507 km

Toulouse

245 km

TGV rail links :  

With Lens*, Lyon*, Paris and Toulouse.

(* involves changing)

Air links :
With Lille, Lyon, Marseille, 

Montpellier, Nantes, Paris and

saint-Etienne.

thE STADium

The Lescure Stadium, a fine example of 1930s architecture, is one of Bordeaux's major 20th-century landmarks. It has been the stage of many a memorable football game, but also of athletics and cycling events, held on its outstanding track. Today, the stadium is being given a facelift, but will not retain its character and importance in the city's heritage.

Name of Stadium:


STADE LESCURE
Location:
2 km from downtown / 4 km from train station

Inauguration:

12 June 1938 World Cup quarter final 



Brazil - Czechoslovakia (1/1)

Feature:



National heritage protected monument

Capacity: 



before renovation:45,000 seats, including 21,300 sheltered

Capacity in 1998:


35,200 seats, including 15,000 sheltered

Renovation operations:

Curved sides to be fitted with seats.






Entry points to be revamped and fitted with screening and 





security  facilities. Players' quarters to be extended. 





Extension of the VIP reception room.






Press stand to be extended.






Video-surveillance system to be installed.

Construction operations:

Construction of a Sports Centre, to be reconverted into a 





Press and Accreditation Centre for the World Cup.

Date of completion:


31 March 1998

Architects:



Michel MOGA






Pascal TEISSEIRE and Hughes TOUTON

In brief

Lens

THE CITY

Population :
Inner city : 35,280 inh.

Urban area : 376,700 inh.

Mayor : André Delelis

The club:
Lens Racing Club

1 French League title

Distance from other cities :

Bordeaux
760 km

Lyon
644 km

Marseille
954 km

Montpellier
941 km

Nantes
566 km

Paris and St.Denis
199 km

St. Etienne
702 km

Toulouse
880 km

TGV rail Links :
With Bordeaux*, Lyon*, Marseille*, Montpellier*, Nantes*, Paris, Saint-Etienne* andToulouse*. (* involves changing)

Air links (from Lille) :
With Bordeaux, Lyon, Marseille, Nantes, 

Saint-Etienne and Toulouse.

THE STADIUM
The geographical position of Lens perhaps explains why its stadium has such an “English feel to it”. The Félix Bollaert stadium is, more than any other contruction, a symbol of the contrasts of the city of Lens. Indeed, many times during the year, it welcomes more visitors than the city's entire population !.

Name of Stadium:
FELIX BOLLAERT
Location:
10 minutes from downtown and from the train/TGV station. Highway exit at the stadium

Inauguration: 
1932

Capacity before renovation: 
49,581 places, including 32,000 standing new sound Capacity in 1998: 


41,275 seats

Renovation operations:

 Access rows to the MAREK-LOUIS stand to be widened 




system:new lighting; new scoreboards surveillance;  





new video monitoring system

Reconstruction operations: 

Construction of the TRANNIN (inaugurated in February 
96) and DELACOURT (public opening in August 96) 
stands Reconstruction of the LEPAGNOT, also called 
presidential stand, with new prestige and media seats.

Date of completion:

July 1997

Architect:



Milan MARTIC

In brief
Lyon

The city

Population :
Inner city : 422,400 inh.

Urban area : 1,262,000 inh.

Mayor : Raymond Barre

The club:
Olympique Lyonnais

3 times French Cup Winners

Distance from other cities  :

Bordeaux
538 km

Lens
644 km

Marseille
313 km

Montpellier
300 km

Nantes
613 km

Paris and Saint-Denis
462 km

St. Etienne
60 km

Toulouse
537 km

TGV rail links :

with Bordeaux*, Lens*, Marseille, Montpellier, Nantes, Paris, Saint-Etienne and Toulouse. 

(* involves changing)

Air links :
With Bordeaux, Lille, Marseille, Nantes, Paris and Toulouse.

THE STADIUM
The Stade Gerland, designed in 1926 by Tony Garnier, is one of the two World Cup stadiums listed as historic monuments. Inspired by Roman architecture, the stadium is surrounded by a gallery set on a grass embankment and punctuated by four great symbolic gateways. After many alterations throughout the years, Gerland is undergoing a further youthful facelift in readiness for the World Cup.

Name of Stadium:

GERLAND
Location: 
Lyon’s 7th arrondissement Easily accessible from 
city centre

Inauguration:



1926 by Edouard Herriot

Capacity before renovation:


42,000 places

Capacity in 1998:



44,000 all seated

Renovation operations:


New lay-out of two curved sides of stadium, with 






new metallo-textile roof to cover them. 







Restructuring of Jean-Jaurès and Jean Bouin 






stands,with installation of individual seating, new 






boxes and improvement of players’ areas. 







Competition equipment, and lighting, sound, 






display and video monitoring systems to be 







brought up to World Cup standards.

Reconstruction operations:


Esplanade to be built in front of Jean-Jaurès  stand, 





and square behind the terraces.







Date of completion:March 1998

Architect:




Agibat - Atelier de la Rize







Albert Constantin

In brief

Marseille

THE CITY

Population :
Inner city : 807,000 inh.

Urban area : 1,000,000 inh.

Mayor : Jean-Claude Gaudin

The club:
Olympique de Marseille

Winner of European 

Champions League

8 French League titles

10 times French Cup winners

Distance from other cities :

Bordeaux 

648 km

Lens


954 km

Lyon


313 km

Montpellier

166 km

Nantes


972 km

Paris and St. Denis
773 km

St. Etienne

330 km

Toulouse

404 km

TGV rails links : 

With Bordeaux*, Lens*, Lyon, Montpellier*, Nantes*, Paris and Saint-Etienne*.(* involves changing)

Air links :
With Bordeaux, Lille, Lyon, Nantes, Paris and Toulouse.

thE STADium

The Paris region has the Stade de France, but there are also plans for a “grand stadium” in Marseille, the city where football is virtually a religion. Although new foundations will not be laid, the stadium is to undergo a complete facelift, making it a “new stadium”, designed as a vast domain devoted to games and sport and part of the city itself.

Name of Stadium:

VELODROME

Location:

Right in the heart of the city.

Inauguration:

13 June, 1937

Capacity before renovation:

42,000, of which 10,000 standing

Capacity in 1998:

60,000 seats

Renovation operations:

Upgraded to comply with World Cup standards for 

fittings, lighting, sound system, signs, score 



display fixtures and video surveillance. 



Modernisation of the changing rooms and boxes. 


Press conference room, permanent press centre and 

catering areas to be built.

Reconstruction operations:

Increased capacity by rebuilding the stands and 


surrounds. Construction of 32 km of terraces.

Date of completion:

January 1998

Inauguration of renovated stadium: 
Spring 1998

Architect:




Jean-Pierre BUFFI

In brief

Montpellier

THE CITY
Population :
Inner city : 210,000 inh.

Urban area : 350,000 inh.

Mayor : Georges Frêche

The club:
Montpellier-Hérault S.C.

1 French Cup.

Distance from other cities :

Bordeaux


486 km

Lens



941 km

Lyon



300 km

Marseille


166 km

Nantes



809 km

Paris and St. Denis

760 km

St. Etienne


317 km

Toulouse


241 km

TGV rail links:
With Bordeaux*, Lens*, Lyon, Marseille*, Paris and Saint-Etienne*. (* involves changing)

Air links :
With Bordeaux, Nantes 

and Paris.

THE STADIUM
By increasing capacity to 35,500 seats, the Stade de la Mosson is taking a big step and joining France's family of large 

stadiums. The facility, built in 1988, has since its 

construction undergone a series of transformations that parallel the ascent of its home team.

Name of Stadium:
LA MOSSON

Location:




In the La Paillade quarter, 4 km from downtown, 






in Northwest Montpellier

Inauguration:



1988 (when Montpellier ascended back into 1st 






division)

Capacity before renovation:


23,500 places, of which 7,500 standing

Capacity in 1998:



35,500 seats

Renovation operations:


Standing places to be converted into seats.







Changing rooms and lighting, sound, scoreboard 






and video-surveillance system to be brought up to 






World Cup standards.

Reconstruction operations:


New Press Centre, Official Reception Room and 






multi-level VIP stands (Aigoual, Cévennes, 







Gévaudan, Méditerranée) to be built, for a total of 






1,600 seats.

Date of completion: 



4 June, 1998

Architects:




Cabinet BBA, Denis BEDEAU and Philippe BONON

In brief

Nantes
THE CITY

Population:

Inner city : 252,000 inh.

Urban area : 499,200 inh.

Mayor : Jean-Marc Ayrault

The club:
F.C. Nantes-Atlantique

7 French League titles

1 French Cup 

Distance from other cities :

Bordeaux

323 km

Lens


566 km

Lyon


613 km

Marseille

972 km

Montpellier

809 km

Paris and St Denis
384 km

St. Etienne

608 km

Toulouse

567 km

TGV  rail links:
With Lens*, Lyon, Marseille*, Paris, Saint-Etienne* and Toulouse.

(* involves changing)

Air links :
With Bordeaux, Lille, Lyon, Marseille, Montpellier, Toulouse, Paris 

and Saint-Etienne.

thE STADium

The Nantes-Atlantique club, which has won the French Championship seven times, had a new football stadium built in 1984 to host the European Championship. Though it is a 

relatively recent construction, further improvements are to be made in preparation for the six World Cup matches.

Name of Stadium:
LA BEAUJOIRE - LOUIS FONTENEAU

Location:
7 km from downtown

Inauguration:
8 May 1984: FCNA-Romania (0-1)

Capacity before renovation:
Approx. 52,000 of which 17,000 standing

Capacity in 1998:
39,500 seats

Renovation operations:
New stands to be built on both upper and lower 
levels and surrounds.

Changes to the rake of the stands.

Renovation of entrances to stadium and restoration 





of playing area.Upgrade to comply with World 






Cup standards for fittings, lighting, sound system, 






score display fixtures and installation of new video-





surveillance network.

Construction operations:


Additional boxes and reception lounges.







Installation of anti-wind protection.

Date of completion:



April 1998

First match:




4 April 1997: (FNCA-Olympique de Marseille) 







with World Cup capacity.

Construction management:  

City of Nantes

In brief

Paris

THE CITY
Population:
Inner city : 2,200,000 inh.

Urban area : 9,000,000 inh.

Mayor : Jean Tibéri

The club:
Paris-Saint-Germain F.C.

2 French League titles

4 times French Cup winners 

1 Cup winners Cup

Distance from other cities :

Bordeaux
579 km

Lens

199 km

Lyon

462 km

Marseille
773 km

Montpellier
760 km

Nantes

384 km

Saint-Denis
    4 km

St. Etienne
520 km

Toulouse
698 km

TGV rail links :

Direct links with all the other host cities.

Air links :

With Bordeaux, Lyon, Marseille, Montpellier, Nantes, Saint-Etienne and Toulouse.

The Stadium
The Parc des Princes has a special place in the hearts of the French people. Ever since its renovation in 1972, it has been the stage for the triumphs of France’s rugby and football teams, and with its versatile lay-out has a reputation as one 

of the top-class venue in Paris for concerts, supercross 

championships and show jumping competitions, not to mention the Paris S-G matches. 
“Le Parc” has  undergone  several improvements before hosting World Cup matches.

Name of Stadium:
PARC DES PRINCES

Location:
In the 16th arrondissement in Paris, above the 
“périphérique” (ring road) at the west side of the 
city (Porte Saint Cloud).

Inauguration:



June 1972

Capacity before renovation:


Up to 48,725 seats

Capacity in 1998:



49,000 all seated

Renovation operations:


Replacement of all seats in the stadium for 







improved spectator  comfort.







New lay-out for presidential and official stands, 






together with press areas.







Modernisation of changing rooms.







Lighting, sound systems and scoreboards to be 






brought up to World Cup standards; new video 






monitoring system installed.

Construction operations: 


New 44-seat stand with accessibility for physically  





disabled spectators.

Completion date:



March 1998

Construction management: 


City of Paris 

Press areas : 




Cabinet Roger TAILLIBERT

In brief

St-Denis
THE CITY

Population :
Inner city : 92,000 inh.

Urban area : See Paris.

Mayor : Patrick Braouezec

Distance from other cities :

Bordeaux
579 km

Lens

199 km

Lyon

462 km

Marseille
773 km

Montpellier
760 km

Nantes

384 km

St. Etienne
520 km

Paris
    
4 km

Toulouse
698 km

TGV rail links :

Direct links with all the other host cities (from Paris)

Air links :
With Bordeaux, Lyon, Marseille, Montpellier, Nantes, Saint-Etienne and Toulouse.

THE STADIUM
The FIFA World Cup FRANCE 98 was the force that generated it, and now the Stade de France can only be described in superlatives: the biggest multi-function Olympic-sized stadium in the world; the biggest worksite in France, and the one that has received the most media attention. From day one in May 1995 when building work started, the site, due for completion in November 1997, has never failed to astonish its visitors. It has to be said that over and above its technical achievements,the stadium, conceived by the Bouygues, GTM-Entrepose and SGE Groups, and designed by the architects Macary, Zubléna, Regembal and Costantini, is impressive for many other reasons!

Name of Stadium:
STADE DE FRANCE

Location: 




Near the Saint-Denis city centre, north of Paris, 







Porte de la Chapelle.







The stadium is easily accessible by public transport 





(tube, RER lines B and D).

Inauguration:



28 January 1998 (France/Spain)

Capacity in 1998:



80,000 seats for football and rugby 75,000 seats 






for athletics 105,000 spectators for shows

Features: 




Architecture caracterised by its opening onto the 






city and the elliptical shape of its roof.







Luminous disk suspended 30 m from the ground 






by 18 steel girders. Adjustable capacity which 






makes it the largest mobile and adjustable stadium 






in the world. First crown of mobile terraces 






(25,000), retractable to adapt the stadium for 






athletic competitions.

End of construction:



30 November 1997

Architects:




Michel MACARY - Aymeric Zublena







Michel regembal - Claude CoStantiN

In brief

St-Etienne

THE CITY

Population :

Inner city : 200,000 inh.

Urban city : 450,000 inh.

Mayor : Michel Thiollière

The club
A.S. Saint Etienne

10 French league titles

6 times French Cup winners

Distance from other cities :

Bordeaux
507 km

Lens
702 km

Lyon
 60 km

Marseille
330 km

Montpellier
317 km

Nantes
608 km

Paris and St. Denis
520 km

Toulouse
439 km

TGV rail links:

With Lens*, Lyon, Marseille*, Montpellier*, Nantes*, Paris and Toulouse*.

(* involves changing)

Air links:
With Bordeaux, Lille, Nantes, Paris and Toulouse.

thE STADium

The capital of football since the string of successes of its green-clad football club in the 70s, Saint-Etienne will, more than ever, show its love for football in 1998, when it will host 

the World Cup games in a newly renovated stadium (referred  to as the “chaudron”, or cauldron, a nickname acquired in the seventies).

Name of Stadium :
GEOFFROY GUICHARD
Location :
3 km from downtown.

Inauguration :
September 1931

Capacity before renovation :
42,000 places, of which 19,000 standing

Capacity in 1998 :



36,000 seats

Renovation operations :


Standing-room steps to be replaced with seats in 






the north and south stands. Press stand to be 






converted, boxes and private salons to be built, 






interior rooms of the west stand to be extended.







East and west stands to be fitted with special 






equipment for disabled visitors. Lighting, sound, 






and score display fixtures to be brought up to 






standard; new video-surveillance system. 







New layout for the stadium surroundings, 







including extended parking facilities, access road, 






851 trees.

Reconstruction operations:


New pitch

Date of completion:



Late 1997

Inauguration of renovated stadium:
May 1998

Architects:




Messrs BERGER and JALLON

In brief

Toulouse

THE CITY

Population :

Inner city : 360,000 inh.

Urban area : 600,000 inh.

Mayor : Dominique Baudis

The club :
Toulouse F.C.

1 French Cup

Distance from other cities :

Bordeaux

245 km

Lens


880 km

Lyon


537 km

Marseille

404 km

Montpellier

241 km

Nantes


567 km

Paris and St.Denis
698 km

St. Etienne

439 km

TGV rail links :

With Bordeaux, Lens*, Lyon*, Nantes*, Paris and St. Etienne*. (* involves changing)

Air links :
With Lille, Lyon, Nantes, Marseille, Paris and 

Saint-Etienne.

THE STADIUM

With its oval, rugby-style pitch, the Municipal Stadium is familiar chiefly to those who regularly follow the Toulouse rugby team. But the venue is also used by the Toulouse Football Club (TFC), which just gained its comeback in the french first division. 

Built on an island between two branches of the Garonne, the Municipal Stadium is located on an exceptional site, an island of greenery a stone's throw from the city centre.

Name of Stadium:
STADIUM

Location:
Ile du Ramier, close to city centre 15 mn from 
airport and train station

Inauguration:



1949

Capacity before renovation:

34,000 seats, of which 10% with reduced visibility

Capacity in 1998:



37,000 sheltered seats with full visibility

Renovation operations:


Lighting, sound, billboarding and video-surveillance system 





to be brought up to World Cup standards.

construction operations:


Existing roof to be demolished and replaced with a 
metal 






and textile structure; pillars in the bench rows to be 







eliminated so as to increase visibility. 3,500  seat dress






circle to be built in the north stand; new boxes.

Date of completion 


January 1998

Architects :




Cabinet FERRET, principal architect







Cabinet Cardete et Huet, associated architects
the Media
Features
More than 12.000 media members in all, including:

· 3.000 print media journalists;

· 850 photographers;

· 6,800 right holding television reporters and technicians;

· 4700 TVRS 98 (host broadcaster) personnel.

· 5,760 hours (minimum) of television broadcasts.

· 37 billion television viewers in accumulated audiences will be following 
the World Cup during the 33 days of the competition.

THE FRANCE 98 INTERNATIONAL MEDIA CENTRE

The 16th Football World Cup is highly  innovative in terms of welcoming the 9,500 

accredited journalists taking part in the event which is receiving  more media coverage than any other at the end of the 20th century. 

Generally the print media and radio/television media work in different places. But in 1998 the CIM, or International Media Centre, is providing all the facilities needed by the television teams, radio crews, newspapers and photographers coming from all over the world under one roof.

The International Media Centre (CIM) covers an area of 30,000 m2. It is open 24 hours a day, and  provides journalists and technicians with all the space and equipment they need to do their work effectively between 1 June and 13 July 1998.

There are three main sections:

•
The Main Press Centre (Centre Principal de Presse, or CPP),


or print media photographers and journalists;

•
The International Radio and Television Centre ( Centre International de Radio 


et de Télévision, or CIRTV) for accredited radio and television crews;

•
The Main Accreditation Centre (Centre Principal d'Accreditation, or CPA), 


which is  processing  most of the accreditations for the World Cup. 

There is also a general administration office, several reception areas and checking zones, a "boutique" area for the Official FRANCE 98 Sponsors and Partners, and a wide range of facilities available for all those working in the complex.

It  took four months, between February and May 1998 to complete all the work on the Centre that needed to be done for the World Cup.

The International Media Centre also has a large amount of parking space, and is well served by the Parisian public transport network. Its geographical situation is a great advantage. Being only a few minutes from the Parc des Princes means that journalists will be able to get to airports and rail-stations quickly, and Paris itself being right on hand brings many obvious advantages. With the Centre, the capital becomes more than ever the heart of the whole event!

The Main Press Centre (ccp)

This is the main centre for journalists and photographers in the print media which will cover an area of 9,000 m2. It is divided into three main sections:

•
The editing room, catering for up to 350 journalists and equipped with special 


services like telecommunications, photocopiers, press release distribution facilities, 


a research section and banks of video screens;

•
CFO offices for the FIFA and CFO heads of press, where the INFO FRANCE 98 


operational centre as well as translation and interpretation services are located;

•
Private space which has been rented and set up by the major newspapers 


and press agencies.

The International Radio and Television Centre (CIRTV) 

This area covering some 20,000 m2 is laid out and managed by TVRS 98, the host broadcaster for the World Cup. It is  divided into four sections:

•
The toc, a central point which receives, edits and relays all television 


transmissions from the venues, as well as related commentary circuits; 


This will is real “stronghold”, equipped with multi-image screens, technical 


consoles, and a powerful, security-tight energy supply, together with full 


air-conditioning. Entry is  strictly controlled. The node has a heavy 


responsibility: carrying all the World Cup matches to billions of television viewers 


throughout the world;

•
Private office space rented and laid out as required by rights-holding television 


channels, who are able to stage on-the-spot broadcasts and programmes and 


"flesh-out" the images provided by the node with different insertions depending 


on the country (studios, production equipment and so on);

•
Technical areas, which can be reserved for use by foreign radio and television 


crews (editing rooms, commentator boxes etc.);

•
Offices of TVRS 98, the host broadcaster for the 16th World Cup.

The main accreditation centre (cpa)

Spreading over 2 floors and covering 1,000 m2, the CPA was partially open up as of April 1998 to accreditate the Volunteers. 

Its rôle became increasingly important from then on until 1 June 1998. This is when reception and accreditation procedures started for media representatives who chose Paris as their initial destination in France when coming from abroad to cover the sixteenth World Cup.

THE PRESS CENTRES

Aside from the International Media Centre (CIM) set up in Paris, each venue has its own Press Centre of 2,400m2 (Stade de France and Stade Vélodrome in Marseille: 3,100m2), where journalists are able to work in comfort without having to leave the stadium 

vicinity. 

The following areas and services are  available to members of the media in the Press Centres: 

•
a newsroom containing at least 250 workstations equipped with telephones and 


computers with access to INFO FRANCE98, the Information system for


the sixteenth World Cup;

•
a telecommunications area;

•
a photographers’ area containing at least 60 workstations,

•
a photocopying area (Canon photocopy machines),

•
a viewing area equipped with TVs and VCRs for watching matches,

Each Press Centre will is set up to ensure that journalists are able to do their work in comfort: banking services, a post office, a travel office, a transport and accommodation desk, host city local information, a newsagent, a bar-restaurant and a souvenir shop are all be available at the centre. 

The Press Centres were open to members of the media six days before the first match at the venue. The centres will close for the last time the day after the last game at the venue.

TV RIGHTS

The TV rights for the 64 World Cup matches were sold by FIFA in 1987 and remain the 

property of FIFA.

To understand how the FRANCE 98 broadcasters are organised, let's first go back a little. In the sixties, the world's TV networks grouped themselves together in several Unions, whose aim at the time was to develop uniform technological standards and exchange programmes. Thus were created UER (for Europe), ASBU (Arab countries), ABU (Pacific area), OTI (Latin America) and URTNA (Africa). These Unions subsequently joined up in a world-wide consortium (CCC) in order to buy the TV rights for the 1990, 1994 and 1998 

World Cup rights from FIFA. Aside from the consortium, the American channel ABC-ESPN has also acquired rights to the World Cup.

But for its part, the French Organising Committee has sold its rights the Draw for the World Cup qualifying rounds (12 December 1995), the final group Draw (4 December 1997), the Football Festival (9 June 1998) and a number of other events in the run-up to the World Cup. The French TV station TF1 acquired all the rights for these events.

TVRS 98: THE WORLD CUP HOST BROADCASTER
The Host Broadcaster, TVRS, created under the aegis of the French Broadcasting companies belonging to the U.E.R. (European Radio/Television Union), including: TF1, FRANCE 2, FRANCE 3, Canal Plus, TDF, Radio France and RF1, will be responsible for supplying rights holders with multilateral radio and television coverage from all the venues during the World Cup. The Host Broadcaster is in charge of supplying what the experts call the "international signal", and for the quality and reliability of the images transmitted all over the world.

Communication

A SUNNY LOGO
The logotype for FRANCE 98, unveiled on 20 September 1994 on the first floor of the Eiffel Tower, Paris, draws largely on sun-based mythology with its universal aspect. The logo was the first visual identification developed for the World Cup, and is visible in every area involving the CFO and its Partners. Its clear symbolism, unanimously appreciated from the outset, stresses the importance of the event as one that concerns the whole world.

A UNIVERSAL SLOGAN

“FRANCE 98 will be the Cup for the whole world, a Cup that embraces a whole world.” This affirmation of faith from Fernand Sastre and Michel Platini, Presidents of the French Organising Committee, is given full weight in the slogan of the 16th FIFA World Cup, which was presented for the first time on 12 December 1995 at the Draw for the qualifying rounds: “FRANCE 98. The beauty of a world at play.”

A ROOSTER TO GREET THE WORLD

This rooster is a highly colourful character uniting the idea of France, football and the joy of living in one figure. Born on 17 May 1996, his mission is to carry the FRANCE 98 colours throughout the world. His name, announced on 27 November 1996, was voted for by the general public in France after international research had been carried out by a consultancy firm that specialises in names. “Footix" was the winner by a huge majority.

THE OFFICIAL POSTER PROGRAMME

“The Official Poster and the competition's winning team are the two things about FRANCE 98 which will live on in the collective memory” says Michel Platini, Co-President of the French Organising Committee for the 1998 World Cup.

Alongside the Mascot and the Logo, the Official Poster is the third linchpin in the 1998 World Cup visual identity programme.

As it was keen to include young people in the project, the French Organising Committee decided to assign the 10 host cities the job of dreaming up a poster, and more particularly, Beaux Arts (Art school) students and local artists.

On 31 October, a jury of 8, consisting of representatives from  the French Organising Committee, the French Football Federation, the National Football League and FIFA's marketing agency, chose the entry by Nathalie LE GALL, a student at the Ecole Régionale des Beaux-Arts in Montpellier. “The World Cup has to be a celebration! I wanted to portray it as an event that fizzes with excitement by using brilliant colours evoking France and the whole world,” says the young artist.

Aside from the Official FRANCE 98 Poster, the programme of official posters for the 

16th FIFA World Cup also includes a series of exclusive posters for each Host City. Each poster is also the work of a young artist from the city represented.

In recognition of the cities' crucial role in the organisation and success of FRANCE 98, the French Organising Committee wanted them all to be closely associated in the Official Poster programme developed for the event. A programme that comprises 11 posters, since in addition to the Official Poster for the 16th World Cup, a series of 10 exclusive posters is being devoted to the host cities.

In the autumn of 1997, a jury composed largely of local figures met up in each city to choose the project which, in becoming the city's official poster, was on all levels, local, national and international, the “flag-bearer” for the city. A poster which tomorrow will be graven in the annals of the 16th World Cup.

PUBLICATIONS

In addition to numerous dossiers and press releases, the French Organising Committee publishes various documents with the principal aim of keeping the international press informed of the organisation’s progress. One example is the newsletter FRANCE 98 Informations, which comes out every month in French, English and Spanish, and is sent to thousands of journalists all over the world.

MINITEL : 3615 FRANCE 98

Since November 1995, the server Minitel 3615 code FRANCE 98 has been providing complete information on the World Cup in real time. Here can be found, for example, all the results of the qualifiers, and information about the French Organising Committee. With its capacity for dealing with 500 connections simultaneously, the server Minitel 3615 code FRANCE 98 proved its worth as one of the most efficient ways to process ticket requests for the draw for the big games (Opener, quarter-and semi-finals, third-place play-off and Final).

INTERNET : www.france98.com

So that the world's media can access the latest news on preparations for FRANCE 98 

simply and at all times, the CFO has developed its own Website (www.france98.com), thanks to its technology partners (EDS, France Telecom, Hewlett-Packard and Sybase). Open since 6 May 1997 and available in French and English, the site will keep you up to speed on World Cup preparations as well as being a great source of entertainment. It is updated daily and has already been visited by hundreds of thousands of cyber travellers from all over the world.

The FIFA Website (www.fifa.com) also provides information on FRANCE 98 as well as other FIFA news.

98 RADIO FRANCE

For the first time in World Cup finals history, a radio station completely devoted to the tournament is to go on the air during FRANCE 98. 

Set up by Radio France (Official Radio Station to FRANCE 98) and known as “98 Radio France”, the station will broadcast from 6 a.m. through to 1 in the morning on 1852m longwave.

Coverage of the tournament itself (commentary on all 64 matches, match round-ups, interviews and team analysis by an “expert” panel of ex-French team players) is to be the station's mainstay. 

However, 98 Radio France will also be dealing with peripheral issues, and will include 

programmes on ticketing, accommodation, travel and traffic, weather reports and host cities, as well as English, German, Spanish and Italian - language programmes for the many foreign visitors. If you want to listen to 98 Radio France, you will, of course, need a transistor radio. On this subject, Radio France has decided on a new idea, and will be offering accredited persons and Tour Operators special miniature “trannies” with earphones, tuned in just to the World Cup frequency, from 8 June on.

INFO FRANCE 98

The French Organising Committee is working with its technology partners EDS, 

France Télécom, Hewlett-Packard and Sybase on developing a multimedia information system called INFO FRANCE 98. 

This enables members of the media to have access to information which has been first checked and approved on different technological supports. Some of these supports, like Internet and Minitel, are already functional. During the World Cup, information will be available in French, English and Spanish in the Press Centres and the International Media Centre by means of 350 multimedia workstations.

The main areas of information include:
•
Tthe results of matches in the FIFA World Cup-FRANCE 98 finals in real time, 


together with official results and statistics;

•
Tthe competition schedule and standings;

•
Results of past World Cups from 1930 to 1994, and of the qualifying rounds 


for FRANCE 98, taken from the FIFA database;

•
Iinformation on players and teams;

•
Information on the cities hosting the World Cup (transport, accommodation, 


food, entertainment etc.);

•
Press releases and information issued by FIFA and the CFO; interviews 


and press conferences.

•
Comments from coaches and players after all the 64 matches, in real time.

special events and animations

D-1 : the football festival

“Paris lays on a party for the world” sums up the way the French Organising Committee and the Paris City Council see the World Cup.

On 9 June, just twenty-four hours before a month of top class football and entertainment kicks off, the “Football Festival” will set the tone of brotherhood and friendship which France wishes to send out to the world.

The whole of France will open its arms to welcome the world and celebrate the last great event of the millennium, in keeping with the country’s tradition for creativity and artistic invention. Paris’ avenues, squares and monuments will be lit up for the event, providing a unique and exceptional backdrop for this planetary festval.

This majestic, unusual, colourful and joyous festival will also be viewed by a world-wide television audience.

Jean-Pascal Lévy-Trumet has been handed the responsibility for artistic creation and direction, while William Perkins and Gad Weil will be in charge of production.

As for the theme, Josée Santoni, Special Events Director for the French World Cup Organising Committee, makes it clear that “part of the magic of such an event lies in the element of surprise, so we’d like to keep details about the Football Festival under wraps for as long as possible.”  

Jean-Pascal Levy-Trumet (artistic creation and direction)

On 18 June 1990, Jean Pascal Lévy-Trumet paid hommage to General de Gaulle in a show held on the River Seine in front of an audience of 200,000. In 1992, 300,000 spectators watched on as he stage-managed the procession of 10,000 people accompanying the Olympic Flame down the Champs Elysées.

On 20 April 1995, in the presence of François Mitterrand , he managed the French national tribute to Pierre and Marie Curie as their ashes were moved and laid to rest in the Pantheon. 

Caen, 6 June 1995, saw Jean-Pascal Lévy-Trumet direct the closing ceremony at the Normandy landing commemoration. Watched by a host of foreign head of state, the show entitled “Au nom des Hommes” (in the name of the men who fought) features a cast of 2,000 and was enjoyed by over 60,000 spectators.

William Perkins and Gad Weil (production)
William Perkins is an old hand at producing large-scale factual communication drives for blue-chip companies launching new products. 

Additionally, in November 1995, he directed a show destined for a much wider audience - the 25th anniversary of the Sultan of Oman's coronation which was celebrated in front of 40,000 spectators. 

On 15  and 16 June 1996, William Perkins staged the Opening Ceremony of the 64th

Le Mans 24-hour race in front of a 160,000 crowd. 

In 1990, Gad Weil, along with 3,000 helpers, was responsible for the considerable feat of transforming the Champs-Elysées into a mighty wheat field. Organised on behalf of the Centre National des Jeunes Agriculteurs the “harvest” was visited by over a million people and seen by millions of others on television. 

On 26 August 1994, together with a cast of 6,000, Gad Weil organised the 50th anniversary celebrations to commemorate General De Gaulle marching down the Champs Elysées. 150,000 people watched on. 

More recently, in January 1997, he directed the Opening Ceremony, to mark the 700th anniversary of the Grimaldi family dynasty in Monaco, and managed the 1997 Nice Carnival.

10 CITIES INVITE YOU TO CELEBRATE

Between 10 June and 12 July 1998 the whole of France will be enjoying the thrills and spills of the 16th FIFA World Cup: 64 matches over 33 days featuring 32 teams. The tournament will be keenly followed the world over. 

But quite apart from the football itself, FRANCE 98 intends to be every-

body's World Cup, in other words, a World Cup for one and all. This sentiment is shared at each host city, where myriad entertainments and celebrations are being planned, so that each visitor to France will remember the 16th World Cup as one vibrant with excitement, universality and sharing.

We have chosen some events (see below) from among many more to whet your appetite for the 33 days of celebration being planned at Bordeaux, Lens, Lyon, Marseille, Montpellier, Nantes, Paris, Saint-Denis, Saint-Etienne and Toulouse!

Dates to remember!

9 June: D-1

· Paris… Come and celebrate football
A first in World Cup history: the "festival of football" is to be staged outside a stadium at the heart of France's capital city. 24 hours before the Opening Match, Paris is to be the setting for a large-scale evening of entertainment in honour of the world's most popular game. 

 10 June:

· Nantes… Samba Brazilian style at Copacabana

An enormous beach of golden sand will be laid down on the Cours Saint-André in the city centre to celebrate the World Cup. Visitors to the city could be forgiven for imagining themselves at the Copacabana in Rio. From 12 to 14 June some of the best professionnel beach volleyball players will compete for the Copacabana Trophy.

… and a village on the beach

In the Cours Saint-Pierre, as a continuation of Copacabana, you’ll find refreshement areas, concerts and giant screens where matches are shown.

· BORDEAUX… Meet your friends at the World Cup café

On the banks of the river, on the quai des Chartrons, the largest square in Europe will be transformed into a huge open-air village where anybody can come to eat and drink, stroll around and enjoy the various entertainments, such as concerts and plays, or watch a World Cup match on a giant screen (until 12 July). 

· PARIS… Chech out the Stade Charléty

The Charlety stadium, a French sporting Mecca, will host concerts as well as sporting events. Throughout the World Cup, matches will also be shown here on giant screens.

… Strut your stuff at the Trocadéro

Trocédéro will be transformed into a giant football Park: around the fountains, pitches will be laid out to host various football tournaments. The 64 matches of the World Cup will all be shown on a giant screen and special football shopping stalls put up.

· Lyon... Discover the World Cup Fresco
The World Cup Fresco is to be unveiled on a wall in the Gerland neighbourhood. This work of 200 m2 will be a synthesis of 11 canvases produced in 11 different neighbourhoods of the city. The fresco will incorporate the colours of the 32 qualifying nations together with various footballing movements, as well as evoking the local architecture. The fresco will be the culmination of the Lyon painted wall sightseeing tour. 

… And visit the celebrating arrondissements

Every arrondissement of Lyon has taken to one or several of the competing countries and is adopting their colours. Iran will be celebrated in the 2nd  arrondissement, Denmark in the 7th and Colombia in the 9th.

· Montpellier… Follow

the African caravan

To herald the first World Cup match at La Mosson stadium, percussionists will be crisscrossing the city aboard truck-borne floats. These African-style "announcements" will be repeated each match day in Montpellier.

· Marseille… Rejuvenate on the Prado beaches

The David beach is to be a special meeting place for young people until 7 July, with 5 hectares of beach and lawns where numerous entertainments will be laid on during the day, and concerts in the evening. Matches will also be shown here on giant screens. The Prado beaches are sure to be a real reflection of the youthful spirit of Marseille and the whole world.

… The Old Port, a global stage  

A Provençal market and craft fair will be held in the Old Port, regaled in the colours of the Vélodrome stadium’s visiting countries, during the day. Several concerts will take place in the evening. A floating stage moored down at the Canebière will welcome artists such as Dee Dee Bridgewater and Claude Bolling. 

11 June
· Saint-Denis... Berlioz casts a spell on the Basilica

The Berlioz Te Deum, performed by the Orchestre National de France and the choirs of Radio France, will be launching Saint-Denis' music festival, which lasts until 11 July. A number of world-famous performers (including Teresa Berganza, Mstislav Rostropovich and Dee Dee Bridgewater) will be taking part in this very special month of music.

· Lens... Go on tour with “Mini-Bollaert” 
The people of Lens love their stadium so much that they have created a miniature version down to the last detail, including the entry gate, goal area and lighting. Hundreds of children are expected to play football in it and watch the various entertainments laid on specially for them. After a spell in Lens, “Mini-Bollaert” will make a tour of the Nord-Pas-de-Calais region.

13 June

· Montpellier... Relive the 1986 France-Brazil match in music

Deeply impressed by the legendary quarter-final between France and Brazil in the 1986 World Cup, the composer René Koering has created an unusual piece around it. It will be performed by two orchestras representing the two sides, who will "play" each other as the match progresses. The show will take place at the Montpellier Opera house and will be broadcast live in the Place de la Comédie.

· LENS... Join in the parade of the Giants

Around fifty Giants of the North, enormous wickerwork puppets representing legendary heroes and fabulous monsters, will be gathering in Lens to enthral visitors with a unique and colourful parade. The smallest of the World Cup host cities will be putting on its festivities on a large scale!

· Bordeaux... Watch the "World Cup Final"

The famous Place des Quiconces in Bordeaux is to be transformed into football pitches where 32 teams of young amateur footballers, wearing the colours of the countries qualified, will play each other in a "quickie" World Cup: 64 matches on four pitches, and at the end of the series, the crowning of the best team in this "Footballito".

· Nantes... Become the ideal supporter
In the city where the famous "Edict of Nantes" was signed exactly 400 years ago advocating tolerance, children have drawn up a Supporters' Charter based on the edict, with the idea of defining how supporters should behave. It will be distributed for the first time on the occasion of the first match at La Beaujoire stadium.

· Nantes... Get fired up when   the sky is dark

With their laser-beams, special effects, light displays and music, Jacques Couturier's firework shows are famous the world over, and never cease to dazzle. After delighting the people of Nantes last summer, he'll be inviting everyone to turn their eyes heavenward for another memorable night of magic.

· TOULOUSE...Soak up the culture of the "Occitane" region

Dancers of the "Sardane", Catalan singers and strolling players from all over the region will be mingling in parades and processions all through the streets of the "rose-red city". This will be the kick-off for a series of  "Occitane" days where everyone can soak up the cultural character of the Occitane region, rich with influences from other countries of the Mediterranean. (also on 23 June).

14 June
· Saint-Etienne... 6 days, 6 festivals, 6 neighbourhoods

There won't be a dull moment at Saint-Etienne during the World Cup. Every match day at the Geoffrey Guichard stadium, a different neighbourhood of the city will be honoured in a giant celebration prepared by the people living there, in collaboration with local organisations. 

· Paris… Football under the  hammer

The first auction in France devoted entirely to football paraphernalia will take place at Richelieu Drouot. Here you can admire or buy everything from an antique poster and a t-shirt signed by Pelé to a 1930’s statue of a player. 

18  June
· Nantes... Come and support the supporters

For the space of a tournament, supporters from France and abroad will be changing roles. Abandoning the stadium terraces, they'll be showing how well they, too, can play football, inspired by their heroes. 12 different countries will be represented in this 7-a-side tournament (until 19 June).

19 June
· SAINT-DENIS... Enjoy a "Découflé-style" fun-fair.

In a marquee seating 8,000, Philippe Découfle will be presenting his "Triton" show. The choreographer, who designed the opening ceremony of the Albertville Olympic Games, will on this occasion be exploring the world of the circus and fun-fair in his own inimitable style. Outside, the festivities will carry on further with fun-fair attractions which will be surprising, to say the least. (Until 12 July, in the Francs-Moisins neighbourhood).

· Bordeaux... Make music with les Bandas

Wherever you find yourself in Bordeaux, you'll find the Bandas of Aquitaine there too! These wind bands from the south-west region will be creating their own atmosphere with their saxophones, drums and special-style music in the city centre and Old Town, in a festival bringing together 300 musicians. (Until 21 June.)

· LENS… A market for everyone
The Place Jean Jaurès will host several markets from 19 to 28 June, each of them representing different sorts of products. From 19 to 21 June gastronomic specialities from all of France will be on display. On 24 June, a giant craft fair will take over. From 26 to 28 June regional products from Nord-pas-de-Calais will be on sale.

w Saint-etienne… Play on the "Kid’s Planet"

A fun fair at Plaine Achille will be a real Paradise for youngsters aged from 5 to 15. Roundabouts, sports activities, a giant farm, make-up workshops, etc. will invade the 15 hectares of the Parc des Expositions. (until 21 June).

20 June
· Saint-Denis... Join in the "Carnavalcade"

The "Carnavalcade", a huge parade involving all kinds of people, will be bringing together a number of international artists and thousands of the Seine-Saint-Denis area's amateur performers, who will have been coached beforehand in professional entertainment techniques. Three separate processions will be crossing the city, all converging finally in one place. 

21 June
· Toulouse... Battles on the Garonne

Inspired by mediaeval jousting tournaments, Toulouse's water games first started in the 18th century. The World Cup will be giving these celebrated combats a new lease of life, whereby jousters, in boats manned by rowers, attempt to topple their opponents into the water.

22  June
· Saint-Denis… Go on the first of "32 voyages"

In a "Magic Mirrors show" several celebrated French actors will be performing major works of writers from the World Cup qualifying countries who will be fighting it out on the field of play. (until 11 July). At the same time, young authors will be given an outing by young actors from the Gérard Philippe theatre. (until 7 July).

23  June
· Saint-Etienne... The great World Cup Swap-shop

The Palais des Congrès is to become a giant "swap-shop" for football items up until 27 June. Collectors will be able to meet up and show each other their football treasures, whether match tickets, pennants, jerseys belonging to famous players or any other souvenirs they have lovingly preserved.

26  June
· Bordeaux ..."Bordeaux celebrates wine"

This is a world-class first-time occasion, during which Bordeaux will be inviting the general pub-lic to come and discover the rich variety of wines in the area. Up until 28 June, non-stop entertainments and other events will be taking place on the banks of the Garonne and at special wine-making places, featuring the various professions. 

· Nantes... Follow the Giant on its return from Africa

This impressive figure, 8 metres high and made by the Rue Royal de Luxe theatre company, is coming back after a long tour in Africa. For several days, the Giant will be taking a trip through its native city and putting on a series of shows. The procession will be accompanied by musicians, as the company retraces its steps through Africa. (Until 28 June.)

27 July
· TOULOUSE... join in the ancestral celebrations

Join in the Grand Fénétra, an ancestral celebration brought up to date for the occasion of the World Cup. Processions and parades of dancers, itinerant musicians and troubadours will fill the streets of Toulouse. (until 28 June).

28  June
· Montpellier...  Let's hear it for Barbara Hendricks and the "Opéra Junior"

A unique concert will be taking place in the Place de la Comédie in the heart of the city, when 1,000 youngsters between 9 and 15 will be accompanying Barbara Hendricks. Gathered together under the aegis of "Opéra Junior", the young choristers will have been recruited from primary schools, secondary schools and music colleges all over the region.

· TOULOUSE… Come down the Garonne on a raft

A special World Cup edition of the "Garona": a race in which anythnig that floats can join. Rafts, soapboxes and other unlikely vessels will navigate the 15 km of this unusual parade.

· Saint-ETIENNE… Follow the "Vélocio"

A friendly bicycle rally, held as a tribute to the creator of modern cyclotourism. The finish line will be at the top of the Col de la République

30  June

· Bordeaux... Take to the heights

A 3-day event bringing together, in the community of Bordeaux, the largest number of hot-air balloons ever assembled in France (apart from in competitions), will reach its culmination on an evening when 28 balloons will take to the air, one after the other, from one of the banks of the Garonne.

1  July
· Saint-Denis... Meet up at "Suburbs of the World"

A series of musical and sporting events, "Suburbs of the World" will be welcoming 600 young people from around twenty countries and from the other 9 World Cup host cities until 12 July. A unique chance for meetings and cultural exchanges.

· Nantes... Discover music and dance from all over the world

The Summer Festival, dedicated to traditional dance and music from all over the world, will be presenting groups from the countries qualified for the World Cup. The Festival will take place in the Chateau des Ducs de Bretagne and its vicinity.

3  July

· Lyon... Get involved in the history of football

The Place Bellecour will be the scene for the grand finale of the Calcio Storico! This football championship in Renaissance costume usually only takes place in Italy, but today a team from Florence will be pitting itself against a team from Lyon, during a splen-did celebration where the supporters will also be dressed in period costume.

5  July
· Paris-Saint-Denis... Finish up...breathless!

Running, walking, roller-skating, skate-boarding... There's no restriction on method for getting to the Stade de France. Lovers of excitement, universality and sharing are invited to join in a joyful procession, which will set out from the Parc des Princes and finish up at the Stade de France.

10  July
· Paris... Enjoy the sound of the 3 Tenors

No need for introductions. José Carreras, Placido Domingo and Luciano Pavarotti, the famous tenors, are, incidentally, also great football fans. They are to give a concert of completely new songs at the Champ de Mars. 

NOT FORGETTING:

In the ten cities:

• Giant screens for watching live transmissions of the matches.

• Bordeaux:
A series of concerts. Exotic events in the alleys de Tourney. 

• Lens:
The "Spanish day" on 24 June. The Beer festival on 21 June. Variety concerts. An art exhibition: "Colombia, country of three seas". The district Fête 5 July.

• Lyon:
The 32 metro stops in the colours of the 32 participating nations. Com-plete Beethoven cycle in the auditorium of Lyon. Exhibitions. One on the developpement of football equipement, another on "Sport at the turn   of the century": Musée de l’impri-merie.

• Marseille:
Overtime on the south docks after the 7 matches from 10 am till dawn. An exhibition on painters of Provence. Another on the history of sport, in the Musée d’Histoire of Marseille. 

• Montpellier:
Sport and Photography. "Océan", the creation of a piece choreographed by Merce Cunningham. Displays of sporting photos all over the city while the neighbourhoods experience their own World Cup. The final of the "Neighbourhood World Cup". The Table Football Tour, from 17 to 20 June. The traditional village.

• Nantes:
The Carnival, inspired by the World Cup. The regular market. The guinguette du Muscadet (dance café where Muscadet is served).

• Paris:
An exhibition of portraits of young footballers in front of the Hôtel de Ville (City Hall). The "Philfoot" exhibition at the Musée de La Poste.

• Saint-Denis:
The World Village. The "Dance Café Trip". The "Games of the World" area. The Brazilian village.

• Saint-Etienne :
The non-stop entertainment village in the city centre. Beethoven’s 9th on an outdoor stage at the Esplanade, with 100 musicians and a choir of 200. The "Supplément d’âme", the Eparre slag heap dressed in a long ribbon in  the World Cup colours.

• Toulouse:
Photography exhibition on football at the Galérie du Château d'eau. "Ballon Passion", an exhibition on the World Cup, at the Réfectoire des Jacobins. A series of sports films at the Cinémathèque.

• Saint-Denis:
The World Village. The "Dance Café Trip. The "Games of the World" area.

• Saint-Etienne :

The permanent entertainment village in the city centre. "Kid's Planet" at the Plaine Achille.

• Toulouse:

A cultural Pass giving free entry to museums. Photography exhibition on football at the Galérie du Château d'eau. A series of sports films at the Cinémathèque. The "Occitane" village on the banks of the Garonne.
france 98 and young people

“Making FRANCE 98 a World Cup for young people is not going to be an empty slogan, by any stretch of the imagination”, says Fernand Sastre, Co-president of the Committee, as he has on many occasions. This has been a key element in the CFO's organisational strategy, and direct proof can now be seen all across the board. Starting with ticketing: a quarter of FRANCE 98 PASSES sold by the French Organising Committee have been bought by under-25's. A state of affairs made possible by a highly accessible pricing policy. As for the recruiting of the 12,000 volunteers for the World Cup, young people have shown an overwhelming motivation and keenness to take part in the event: 47% are between 18 and 25. A real turn-out.

All the same, as not everyone will be able to get hold of a seat or join in the Volunteer programme, the CFO didn't want to stop there. Its policy was designed to embrace young people of all ages, all nationalities and in all walks of life, by involving them in the event in a variety of different ways.

To do this, the Ministry for Youth Affairs and Sport and the CFO have been working together on projects - initiating, backing, and getting them off the ground - in a number of fields such as training, employment, entertainment and cultural exchanges. 

For their part, the World Cup and Organising Committee Partners, whose involvement in these projects consists of crucial financial or logistical support, have shown their total willingness to give their partnership this extra dimension, in direct line with CFO objectives as a whole.

This general mobilisation extends equally to the ten World Cup host cities, where a plethora of entertainment projects have sprung to life as well. It all means that FRANCE 98 will be a great and universal celebration for everybody, an event that really brings people together

SCOLAFOOT

Free expression

Scolafoot concerns 800,000 children in their last year of primary education in both public and private schools throughout mainland France and its overseas territories. The aim is to encourage them to demonstrate their talents in this cultural and sporting project, the brainchild of the USEP (a primary education sports union). It consists of a competition open to all the classes eligible, whose task is to create original work. They can do this through various mediums (free expression in the form of posters, large-scale pictures, works of art, videos and Internet pages), and will base their work on themes covered during the course of the school year (French regions, sport within society and so on), and having close links with FRANCE 98. 

Two preliminary rounds are planned between September and March in order to select more than 2,000 children, who will then meet each other, and be given seats for one of the World Cup round of sixteen matches. On the Partners' front, France Télécom, the Official Telecommunications Operator for the World Cup, has chosen to back Scolafoot as a project combining the educational, the collaborative and the festive. Objectives which strike a real chord with France Telecom, which for 10 years now has been practising a company policy of support for young people and the educational community.

Let's go FRANCE 98
Discovering France
Any Football World Cup is a unique chance to promote the image of the host country all over the world. "Let's go FRANCE 98 " is a world-wide competition open to foreign students of the French language, between 16 and 20, and organised by the network of 120 French embassies and 500 French cultural establishments abroad (art centres, institutions, and "Alliances Françaises" linked with the Foreign Affairs Ministry). In July 1998, 700 graduates, chosen not just for their advanced skills in French but also their potential as "ambassadors" who can do justice to their country, will be invited for a fortnight to watch some of the World Cup matches in Paris and the provinces, and participate in a range of cultural and tourist-related activities introducing them to the delights of France.

coope-coupe 98
A world at play

This programme is designed for all young people between 15 and 18 in the 21 countries covered by French co-operational activities. With the Ministry for Co-operation network acting as intermediary, football matches are to be staged in towns in Africa, Haiti and Mauritius, the best teams being rewarded with sports equipment. After a long qualifying round finishing with tournaments at Conakry (for West Africa and the neighbouring states), Ougadougou (for East Africa and Sahel), Brazzaville (for Central Africa), Port-au-Prince (for Haiti) and Mauritius (for Indian Ocean countries), 5 teams will be invited to France during the World Cup to watch various games and play friendly matches against local teams.

Bubbles and balls

cartoon-time
Under the aegis of the Culture Ministry, this project, intented to further artistic expression, will allow youngsters aged between 11 and 20 to design cartoon strips based on the FRANCE 98 theme evoking the idea of sport and universal festivity: "the beauty of a world at play". The competition, open to all educational establishments falling within the province of the Ministry for Education, is inspired by the Angoulême international cartoon-strip festival. A jury will decide the winners from each age group, and the prizes will consist of seats at various World Cup matches.

Euro-universities - FRANCE 98
A meeting point for European students
As part of the European SOCRATES programme, 150 final-year university students fluent in French will be selected for an 8-week stay in various French universities so that they can participate in the organisation of the World Cup. Their particular job will be as liaison officers, especially in the reception of different people coming from abroad (spectators, press, VIPs and so on). This imaginative initiative came from the Ministry for Education, and could well be the prototype for further projects like this during other big European events.
Young Europeans: FRANCE 98 volunteers

An inter-cultural dynamic
In 1996, the European Commission launched an operation entitled "European voluntary service", designed to provide complementary education and training for young people through their participation in a general project with an NGO (non-governmental organisation), a sports federation or a humanitarian association. With this idea in mind, the Ministry for Youth Affairs and Sport has launched an initiative whereby 150 young people from all over Europe will spend the first school term of 1998 in France before eventually joining the body of 12,000 volunteers who will be working for the World Cup.

Local World Cup initiatives

A celebration for everyone
The Ministry for Youth Affairs and Sport has a specific goal for this programme: to find original ideas and help to make them come about. Here, any young association members, together with those in charge, who want to organise events such as sports tournaments, competitions and artistic projects as fringe events to the actual World Cup should get in touch with the different World Cup regional organisational committees, which will back any projects with potential. The aim is to promote creativity and make FRANCE 98 a grand celebration for everyone.

Employment in sport and FRANCE 98
Entertainment with real back-up
For the World Cup, the Ministry of Youth Affairs and Sport will be reinforcing its support for job creation in the field of sport by offering supplementary aid (in the form of FF 10,000) to every club that provides an instructor to a regional organising committee with the aim of putting on a sporting or cultural event based on FRANCE 98. 200 young 

instructors will thereby be able to enhance their own professional profile, as well as being part of an extraordinary occasion.

Snickers - FRANCE 98 tour
The fair-play marathon
An association called "Les Ados du Sport" ("sporting teenagers") is behind this project. Using the same idea as the Olympic flame, its aim is to create an epic "Fair-play banner" through a unique exploit linking 162 metropolitan towns, which will thus be directly associated with the World Cup. Every day for six months two athletes will run half the distance of a marathon (a total of more than 7,000 km). They will start on 4 December, the day of the Draw for the World Cup finals, and will continue till 10 June, the day of the opening match. Snickers, an official FIFA Partner, long-standing champion of fair-play, and already much involved with young people through the Snickers City Challenge, is the obvious associate for this highly original project. Here, various entertainments, game competitions and lotteries will bring together 10,000 children, aged 10-16, during the course of the tour. And a World Cup match will also be on the programme.

Formacoupe 98
A training programme at the heart of the event
In keeping with the volunteer programme and with the agreement of their employers (local communities, associations, sports clubs and public bodies), young people with "town job" contracts will be selected and trained to perform operational work during the World Cup: reception hosts and hostesses, controllers at access points, guides and so on. The CFO will give financial backing to the training of these young people, who will gain valuable experience as well as useful extra skills.

the Edmond Michelet challenge 1998
Training spotters
The Edmond Michelet Challenge is an event that takes place every year in May and June for young people between 14 and 18 who fall within the province of the judicial youth protection section of the Ministry of Justice. The event involves athletics, football, swimming and basketball meetings in the regions. The finals are to be the occasion of a national gathering in the Seine-Saint-Denis area, and will give 500 young people the chance to visit the two 

stadiums in the Paris metropolitan area or watch the training sessions of a team that has qualified for the World Cup.

Cites foot

This "Cités Foot" project initiated by Siner'J - a network of urban area associations promoting the social integration of young people - is to set up inter-neighbourhood football tournaments in 128 towns throughout France for youngsters born in 1984 and after. After several qualifying rounds, the winning team will play against a team from Brazil as a curtain-raiser to the World Cup semi-final at Marseille. Similarly, as a warm-up to the other semi-final being played at the Stade de France, two other teams of youngsters representing Mexico and South Africa will also have their special chance to "foot it featly" on the sacred turf. The project is backed by the Ministry of Youth Affairs and Sport, the FFF, Adidas, McDonald's and Danone. Cités Foot will extend as far as Mexico in order to select the guest team there (the South African Federation being responsible for the selection of its own team). And everywhere, Cités Foot will be calling on youngsters' passion for playing football - an excellent way of learning integration and solidarity - with the aim of setting up forums, sports meetings and neighbourhood festivities.

T'es jeune, t'es foot

In launching its "T'es jeune, t'es foot" project ("you're young, you're football-mad"), the French Football Federation, backed by Coca-Cola and Crédit Agricole, will be realising the dream of thousands of young footballers: to take an active part in the World Cup. The programme, tested at Lyon with great success during the Tournoi de France, consists of two major operations:

•
Curtain-raising matches: for the first time in the history of the World Cup, 2,400

11- to-12-year old boys and girls will be playing curtain-raisers to 60 World Cup

matches, as part of 240 teams of 10 players (boys and girls) of which 6 will be

intercontinental teams who have successfully won through;

•
Ball boys and girls: 1,768 footballers between 11 and 16, divided into groups of

14 (one group per half, so as to involve as many young people as possible), will 

be chosen by the Football districts with the active participation of the Partners: 


Crédit Agricole through its Challenge de l'Offensive, Coca-Cola through its 

teams
around the world, and the Coca-Cola Football Challenge for young 

people in France.


"T'es jeune, t'es foot" also involves events sponsored by Crédit Agricole that 

will be marking the calendar leading up to the World Cup.

football in france
Football in France has never looked better. The honour of staging the 16th World Cup in 1998;  the number of registered players passing the symbolic barrier of 2 million;  the national team's impressive string of results; the rapidly growing interest in the sport among young people - all this means that France can now count itself among the world's top footballing nations.

In brief - the  chief reasons behind football's success in France:

2 million registered players

By breaking the symbolic barrier of 2 million registered players, which include 1 million under - 20s, the French Football Federation has consolidated its leading position in terms of numbers. Among the 2 million enthusiasts, nearly 800 players have turned their passion into a career. 25,000 girls also play football.

The 1998 world cup

The image of French football abroad has never been brighter. The patent proof is  FIFA's decision to give France the privilege of staging the next World Cup, the nec plus ultra  of worldwide sporting competitions. The French Football Federation has appointed the French Organising Committee- with two great French footballing names, Fernand Sastre and Michel Platini, as Presidents - to organise the event, the 16th in World Cup history.

The rising generation : a priority !

Football schools 

Training the next generation is without doubt the key to a bright future, and the football community in France has always worked on this principle. To prepare tomorrow's elite, the FFF and its Direction Technique Nationale (national coaching centre) have pulled out all the stops. In particular, by setting up football schools, where young footballers receive the same education as their contemporaries, but can also  devote a generous amount of time to perfecting their physical, technical and tactical skills. Under these conditions, a youngster's promise is given every chance to flourish. The success of these football schools has been proved beyond doubt, and youngsters are "snapped up" by professional clubs as soon as they leave. Youth is a precious commodity!

“Premier foot”

“Premier Foot”, an initiative of the FFF and the Ministry for national education launched in January 1997, enables children between 8 and 10 to play football on a regular basis within the framework of their sporting activities at school.

The Adidas Kids Foot Challenge 

In an effort to make the game of football accessible to as many children as possible, the FFF created a street football competition in 1995, with the support of Adidas, known as The Adidas Kid's Football Challenge. More than 200,000 kids participate, whether they are registered players or not.

Centre Technique National

The Centre Technique National du Football (national coaching centre): 

A world class footballing workshop.

French football is lucky to have this superb coaching centre (CTNF) located in Clairefontaine-en-Yvelines (50 km from Paris), which has clocked up ten successful years and is now internationally famous. Many top-ranking foreign clubs and national teams have trained there. Home to the French national team before its international matches, the CTNF permanently houses the Institut  National du Football (National Football Institute), an acknowledged "university" of French football.

The major domestic competitions

The French Cup
Created in 1917-18, the French Cup is a national festival of football where amateurs and professionals meet on an even footing. Each year, no less than 6,500 competing clubs bear witness to the cup's popularity.

The French first and second Division
The French first and second Division, under the aegis the French Football League, provide the opportunity for the 40 top French clubs to meet throughout the season. This is an 

extremely popular competition, with more than 7 million spectators attending matches in the 1995-1996 season.

The French League Cup

Aimed exclusively at professional clubs, this competition allows its winner to participate in the UEFA Cup.

A long history

1872
The first French Football Club is created: Le Havre AC

1904
The French national team plays its first match, in Brussels, against Belgium (3-3)

1917
The French cup (Coupe Charles Simon) is created

1919
The French Football Federation is founded on 7 April

1932
First Professional Championship

1938
France stages the third World Cup

1958
France finishes third in the World Cup in Sweden

1984
France becomes European Champion in Paris and wins the gold medal at


the Los Angeles Olympics

1986
France finishes third in the Mexico World Cup

1992
FIFA entrusts France to the organisation of the 1998 World Cup

1994
The FFF counts more than 2 million registered players on its books

1996
France reaches the semi-finals of the European Championship of Nations in England

Football in france 

The French Football Federation founded two separate authorities to run professional and amateur football in France:

· The National Football League (LNF), presided over by Noël Le Graët, manages, 

under FFF supervision, the 40 professional clubs in the French First and Second

Division

· The National Amateur Football Council (CNFA), presided over by 

Jean-Pierre Escalettes, is the highest body running French amateur football 

on the authority of the FFF

Every week in France, around 45,000 football matches are played, all levels included, from the most humble district game to a top-of-the-table clash in Division One, in front of 50,000 spectators. Two professional leagues (Division 1 and 2), comprising 40 clubs this season, as well as a League Cup competition, are run under the authority of the National Football League. There are also numerous local tournaments to play for as well as the ultimate prize, “La Coupe de France” (the French Cup), in which 6,000 teams played last season.
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Audience

37 million people in cumulative figures are expected to tune in to the World Cup, including 1.7 billion for the Final alone. With 5 million more viewers than in 1994 and a minimum of 5,760 televised hours, FRANCE 98 is receiving more media coverage than any other World Cup in history. 

Ballboys and Girls
1,768 young footballers aged between 11 and 16 are working as ball boys and girls for the 64 World Cup games. These youngsters, divided into groups of 14, have been chosen by local football authorities on the French mainland and in its Overseas Territories. The project has received the backing of Crédit Agricole and Coca-Cola, both FRANCE 98 Commercial Affiliates.

Crédit Agricole started selecting 1,204 of these youngsters from among local and national teams in May 1997. Coca-Cola contributed by selecting international participants and through its "Coca-Cola Foot Challenge" for French youngsters. This large-scale project, a dream come true for many, is part of the "T'es jeune, t'es foot " programme initiated by the French Football Federation and its partners.

Base camps
Following the Draw on 4 December 1997, the 32 qualified nations for FRANCE 98 now all know in which stadiums they are to play their three first round games in the World Cup. As a result, the teams have all chosen their base camp for FRANCE 98. Here is the provisional list.

Country
Gr.
Place of Residence
Hotel
Training ground

South Africa 
C
Vichy 
Aletti Palace
Fields1 and 8 at the Centre Omnisports Vichy

Germany
F
St Paul de Vence
Mas d'Artigny
Parc des Sports Charles Ehrmann

England
G
La Baule
Hôtel du Golf de Saint Denac
Stade d'Escoublac

Saudi Arabia
C
Melun-Sénart
Novotel Greenparc - Melun-Sénart
Parc Omnisport André Tremet at Moissy Cramayel

Argentina
H
L'Etrat (Loire)
Centre Formation aux Métiers du Sport
Centre ASSE - l'Etrat

Country
Gr.
Place of Residence
Hotel
Training ground

Austria
B
Margaux (Gironde)
Relais de Margaux
Stade de la Bergerie - Arsac

Belgium
E
Monthieux (Ain)
Golf du Gouverneur
Stade des Prolières - Cailloux

Brazil 
A
Lésigny (Seine et Marne)
Château de la Grande Romaine
Stade des 3 Sapins-Ozoir la Ferrière

Bulgaria
D
Le Coudray
Mercure Coudray Monceaux
Stade Robert Bobin-Evry-Bondoufle

Cameroon
B
Béziers

Stade de la Méditerranée Béziers

Chile
B
Bordeaux 
Mercure Pont d'Aquitaine
Stade Roberot Brettes in Mérignac

Colombia
G
La Tour du Pin (Isère)
Relais La Tour du Pin
Stade Municipal-La Tour du Pin

Rep. Korea
E
Saint-Quentin en Yvelines
Novotel St Quentin 
Stade Municipal - Guyancourt

Croatia
H
Vittel
Hôtel Ermitage
Stade Municipal in Vittel 

Denmark
C
St Cyr sur Mer
Hôtel de Fregate
Stade Bon Rencontre- Toulon

Scotland
A
St Rémy de Provence
Hostellerie du Vallon de Valrugues
Stade St Rémy de Provence

Spain
D
Chantilly
Golf Hôtel Blue Green
Stade des Bourgognes - Chantilly

United States
F
Lyon
Château de Pizay 
Stade de Fétan - Trévoux

France
C
Clairefontaine    
CTNF
Clairefontaine

Iran
F
Yssingeaux
Château de Montbarnier
Municipal Stadiums in Montbarnier Choumouroux - Yssingeaux

Italy
B 
Gouvieux (Chantilly)
Château de la Tour
Stade de Senlis

Jamaica
H
Arc en Barrois
Château d'Arc en Barrois
Stade municipal G. Dodin - Chaumont

Japan
H
Aix les Bains  
Park Hôtel
Stade municipal - Aix les Bains

Morocco
A
Aix en Provence
Domaine de Tournon
Domaine de Tournon

Mexico
E
Fontenailles (77)
Hôtel Golf de Fontenailles
Stade Emile Chesnot  - Nangis

Nigeria
D
Elincourt Ste Marguerite
Château de Bellinglise
Stade municipal deRessons

Norway
A
La Baule
Hôtel les Fleurs de Lys
Stade St-André des Eaux

Paraguay
D
Montpellier
Hôtel Résidence les Pins
Stade  municipal de Clapiers

Netherlands
E
Roquebrune Cap Martin
Vista Palace
Stade de La Turbie

Romania
G
Albi 


La Réserve


Stadium Municipal Albi

Stade Maurice Rigaud 

 ( to be confirmed)

Tunisia
G
Montboucher sur Jabron 
Hôtel la Valdaine
Stade de l'Hippodrome Montélimar

Yugoslavia
F
Saint-Galmier (Loire)
La Charpiniere
Stade de la route de Cuzieu -St-Galmier

Stade Baudras-Andrézieux Bouthéon

Budget
The success of the Partnership programme, the enthusiasm of the general public to purchase tickets, the out-and-out success of the FRANCE 98 Selections initiative (Hospitality boxes, Prestige seats), as well as a commitment to place the spirit of hospitality and celebration at the heart of the event: these are the prevailing influences behind the figures in the French Organising Committee's updated budget, voted on 13 November 1997 by the Board of Directors. The new budget stands at FF 2,421.5 million.  

Curtain-raisers
For the first time in World Cup history, "Curtain-raiser" matches are to be played by youngsters from France and abroad, before the official FRANCE 98 games kick-off (except before the Opening Match and the Final). 

This initiative, a "first", provides further proof that the French Organising Committee Presidents want this World Cup to be shared by young people.

At 60 of the 64 games, 2,400 eleven- and twelve-year olds will play in curtain-raiser games: a total of 240 teams of ten players apiece (boys and girls), including 6 intercontinental teams that have won their way through the "T'es Jeune, T'es foot" programme set up by the French Football Federation, Coca-Cola and Crédit Agricole in 1997 and 1998.

For these youngsters, the dream of playing on World Cup pitches in front of World Cup fans will become a reality one and a half hours before the official FRANCE 98 games begin: a game of 10 minutes per half will be played simultaneously on each half of the field.

The two World Cup semi-finals will be preceded by very special curtain-raiser games between 4 teams coming mainly from underprivileged areas in France, South Africa, Mexico and Brazil.

These matches represent the pinnacle of two projects dreamed up and nurtured by Michel Platini, "Cités Foot" and "Tournoi International des Cités". Both projects got off the ground thanks to the backing of the Siner'J organisation, the Ministry for Youth Affairs and Sport, Adidas, McDonald's and, on an international level, Danone.

The team representing France in this initiative won a regional and then a national competition, involving 22,000 under-13s from 145 urban areas that have been taken in hand by the authorities. The Final game, which took place in Marseille on 9 May 1998 after several months of knock-outs, was won by a side from Lille.

Thanks to Danone, the tournament also took place in three other countries: in Mexico, for the youngsters from Chabolas, Mexico City and Guadalajara, in South Africa for youngsters from the townships, and in Brazil for young people from the Favelas. 

On 7 July in Marseille at the Stade Vélodrome, the curtain-raiser for the first World Cup semi-final will be between the young French side and the Brazilian Favela team. The Mexican youngsters will play the young South Africans team on 8 July at the Stade de France in Saint-Denis.

1 hour 30 minutes before the kick off in the respective semi-finals, these teams will play two twenty-minute halves of 11 against 11 on a full-sized  pitch.

The youngsters in these four teams will spend one week during FRANCE 98, from 3 to 10 July, at the National Coaching Centre in Clairefontaine near Paris: the high spot of their fun-packed trip being, naturally, their taking part in a World Cup semi-final! 

Dicom
For an event of the magnitude of the 1998 World Cup, the role of the State is of paramount importance. Indeed, public sector involvement takes many forms, bringing a number of governmental departments, administrative bodies, national institutions and big companies into play.

For this reason, an Interministerial Delegation for the 1998 World Cup (DICOM) was set up in March 1993, with the aim of co-ordinating the necessary processes, and facilitating relations between the State, the CFO and the local authorities (cities, "départements" and regions) involved in the World Cup. Noël de Saint-Pulgent, interministerial delegate since 9 November 1995, today heads a team of around 20, all totally committed to the success of the 16th World Cup.

The various tasks of Dicom
The World Cup Interministerial Delegation, answerable to the Prime Minister, is headed by the Ministry for Youth Affairs and Sport. Its main responsibilities, as laid down in the decree of 
15 March 1993, are as follows:

· To provide impetus to and co-ordinate the actions of the administrative bodies and national corporations involved with the organisation of the 1998 World Cup.

· To oversee the co-ordination of projects, carry out investment programmes and install public amenities, to be financed jointly by the State and the public sector.

· To ensure smooth relations between the State and the CFO, and provide a liaison between the headquarters of the "départements" and local regional authorities involved.

· To participate in the relaying of information concerning the 1998 World Cup.

· To initiate and encourage the development of all economic, social and cultural benefits that might be drawn from the staging of the event.

· To advise the Government on action to be taken by the public sector in the running of the big international sporting events for which France is responsible.

· To preside over a Co-ordinating Committee, which will meet regularly with a representative of the ministries concerned.

Eating and Drinking

Meals and drinks for an estimated 3 million heads will have to be served during the 
64 matches.

To make the reception and serving of the public easier, the number of sales points have been increased: to the 252 refreshment counters already planned for the stadiums will be added a further 114, plus 606 trolley units, and 374 refreshment sellers moving around the various sections of the ground. This means that the public will have access to 
1,300 sales points in the various stadiums: 110, at least, at each venue, and 270 for the Stade de France alone. Depending on the stadiums, there will be between 350 to 
800 staff in charge of this area of food and drink.

"The increase in the number of sales points has two aims: to give people faster service, and to avoid having to wait in long queues," says Odile Lanceau, Head of Logistics for the French Organising Committee. And she adds, "The quality of the welcome given to the public has always been one of FRANCE 98's chief concerns. The public will be there in the stadiums long before the kick-off to each match. In case it is very hot, it is essential for people to be able to get to a refreshment stand easily."

For security reasons, drinks will be sold either in glasses or in flexible plastic bottles of 
50 cl maximum, served without corks. The French Organising Committee has taken great care over the prices to be charged, which will be between FF 10 and 20 depending on the product.

With regard to the catering services, there will be 55,000 meals served to clients in the Hospitality Boxes, 190,000 in the official "Espaces Salons" for Prestige seat customers, and 120,000 in the Partners' Villages, not forgetting the 34,000 guests at the various official cocktail receptions laid on throughout the competition.

In each stadium there will be more than 300 staff working in the kitchens and doing the meal service, and there'll be 1,000 personnel working just for the World Cup Final on 
12 July this year at the Stade de France. Students from seventy catering colleges will be devoting their skills and services to the great task in hand.

For the French Organising Committee, the catering aspect also concerns the 
12,000 members of the media, and the 12,000 Volunteers working for FRANCE 98. For the journalists, eating areas will be at their disposal in the ten press centres and at the International Media Centre. There they will find a wide range of food (sandwiches, ready-to-eat dishes, a daily menu and so on), with an emphasis on regional cooking. As for the Volunteers, feeding them will involve the preparation and serving of 1,000 plates of food at each stadium on each match day - making a total of around 100,000 meals throughout the World Cup!

In order to cope with the heavy demand, the French Organising Committee has called on the services of two companies specialising in catering for large numbers. They will be working in conjunction with the best available local professionals at each venue.

Quality control and strict compliance with hygiene regulations form an integral part of the French Organising Committee's schedule of conditions for these companies. With cold storage rooms, refrigerated lorries, refrigerated containers and refrigerators, scrupulous care will be ensured all along the line.

Entertainment

32 countries, 10 cities, 33 days....a celebration! This is how "FRANCE 98: A CELEBRATION", the guide issued by the French Organising Committee, can be summed up. It lists all the main entertainment to be staged in the 10 host cities during the World Cup.

This guide provides further evidence of what Michel Platini and Fernand Sastre, the CFO Presidents have reiterated time and again, "that above and beyond the event itself, FRANCE 98 should also be 33 days of fun, conviviality and shared emotions".

The 256-page bilingual English/French guidebook does much more than simply present the hundreds of cultural, artistic and sporting events taking place away from the stadiums between 10 June and 13 July in Bordeaux, Lens, Lyon, Marseille, Montpellier, Nantes, Paris, Saint-Denis, Saint-Etienne and Toulouse.

"FRANCE 98: A CELEBRATION" is also a practical guidebook which, in each chapter, prompts tourists and visitors alike to set out and discover the many cultural attractions and sights in the 10 Host cities and their regions. 

With a preface by Michel Platini and Fernand Sastre bidding foreign visitors "Welcome to FRANCE 98" for the World Cup, the guide is divided into three sections: Welcome to France, The World Cup and the FRANCE 98 host cities. 

The guide, 200,000 copies of which have been printed, will not be on sale to the general public. Rather, it is to be distributed among the 13,000 journalists who will be coming to France from around the world, the 12,000 Volunteers who will be taking part in the World Cup organisation, and the various official delegations from the 32 participating countries. 

It will also be distributed among the various bodies involved in organising the tournament (host cities, the State, the French Football Federation, FIFA, and so on) for their promotional drives before and during the competition. 

Equipment

· 4,000 TV sets

· 300 photocopying machines

· 15,000 telephones

· 3,000 walkie-talkies

· 1,800 GSM phones

· 500 fax machines

· 1,600 desks

· 1,400 reception desks

· 2,500 typist chairs

· 19,000 stackable chairs

· 5,800 storage cabinets

· 15,200 hours spent assembling and dismantling

· 100,000 m² of marquees

· 15,000 m² of bungalows

· 100,000 m² of new lay-outs in existing buildings

· 2,000,000 photocopies made at the Media Centre

· The power required to run the electrical equipment set up around the stadiums (apart from Saint-Denis and Marseille), would be enough to supply a village with a population of 400

· 400 refreshment stands set up at the venues to serve 1.5 million customers

Fifa
Founded

FIFA was founded in 1904. It was the idea of a French journalist, Robert Guérin, who believed that football needed an international body to oversee its unified development. Today, FIFA includes 198 affiliated national associations. It is one of the most prestigious sporting organisations in the world.

The seven national associations present on 2 May 1904 in Paris - Belgium, Denmark, Spain (represented by Real, Madrid) France, the Netherlands, Sweden and Switzerland - voted the Frenchman Robert Guérin to be the first FIFA President.

Ninety-three years later, football has become the most popular sport in the world, played by nearly 250 million people, including 30 million women. Spectators on the terraces and in front of their televisions can today be counted by the billion.

Fifa's role

Fifa's role is to ensure that the rules of the game are properly applied, to oversee international player transfers, to organise competitions (World Cup, Under-20 and Under -17 World Championships, Women's World Cup, the Olympic Football Tournament, Five-a-side World Championships), to organise administrative, coaching, refereeing and sports medicine training courses, and to foster football's popularity throughout the world. Fifa's headquarters are in Zurich, Switzerland, and its President since 1974 has been Dr. Joao Havelange.

Organisation

FIFA Congress
The FIFA Congress is a legislative body which meets annually. It draws up by-laws and rules and elects a President every four years. All affiliated national associations are allowed to vote (one vote each).

The Executive Committee

This comprises:

· 1 President

· 7 Vice-presidents

· 12 members

The Executive Committee is FIFA's executive body. It deals with all questions which do not fall under the authority of the Congress with the exception of those issues subject to control by other authorities.

Finals

(extract from the FIFA 1998 World Cup regulations, adopted on 31 May 1995)

The finals are being played over two rounds.

1st Round

The 32 qualified teams are divided into 8 groups of 4 teams.

These groups are played out as a league table, each team playing all the other teams in the group. Three points are awarded for a win, 1 point for a draw and no points for a defeat.

The final group standings are determined by the following criteria:

· number of points

· goal difference

· number of goals scored

· result of the game between the two tied teams

· a draw

The top two teams in each group qualify for the second round.

The two last games in each group must be played on the same day and at the same time.

2nd round

The round of sixteen, the quarter-finals, semi-finals, third place play-off and the Final are all played on a knock-out basis.

If a match ends in a draw after 90 minutes, 30 minutes of extra time will be played (two 15 minute halves). The first team to score a goal are declared the winner (golden goal). If necessary, a penalty shoot-out will decide the winner.  

Footix

Around two years before the kick-off to the 16th World Cup, FRANCE 98 unveiled its official Mascot. Together with the football sun rising over the world chosen as the Logo, and the slogan "the beauty of a world at play," the official Mascot constitutes the third element in FRANCE 98's identity.

And it is a rooster, a real and vital character combining the ideas of France, football and a love of life, whose mission is to carry FRANCE 98's colours throughout the whole world.

Chosen after a competition involving six of the biggest design specialist agencies in France, the FRANCE 98 Mascot was the result of many months of work and research. After the design phase itself, the Mascot was subjected to a number of tests (qualitative and quantitative) in France.

The official Mascot of FRANCE 98 answers to the name of FOOTIX.

This was the consensus of the thousands who took part in a national competition organised by the French Organising Committee of the Football World Cup, in collaboration with the French TV channel TF1.

For two weeks, between 13 and 26 November, the entire French population was given the opportunity to decide on a name.

Voting took place via Minitel and by telephone, and no less than 18,500 connections and calls were made. Out of the five names submitted to popular scrutiny, FOOTIX was the runaway winner with 47% of the votes. The other possible names, in descending order of popularity, were ZIMBO, HOUPI, RAFFY and GALLIK.

Research on a name for the FRANCE 98 Mascot was undertaken by a company specialising in this field. To reach the final selection list, all names had to fulfil a number of specific criteria. Above all, they had to be easily pronounced, and have absolutely no negative connotations, in the world's principal languages. It was also essential that the name should have  protection as a registered trademark in Europe, the United States and Japan.

France Service Presse 98
During the 1998 World Cup, the "France Service Presse 1998 " which opened on 
31 March at the behest of the French public authorities, will be helping foreign journalists gain easy access to general information about the host nation and to facilitate their stay in France. 

This information centre reserved for foreign media is free of charge and offers information files on various themes as well as photographs and videos of France. A list of all documents produced by the public authorities (texts, photos, audiovisual compilations) is accessible to journalists, who will receive personal attention from staff eager to help in their research (State department press offices, local government, French companies, and so on). It will remain open till 17 July 1998 

"France Service Presse 1998" is accessible on the Internet (www.bonjour98.gouv.fr) and by telephone, thanks to France Telecom, in three languages (French : (33) 01 55 82 82 33 - English : (33) 01 55 82 82 11 - Spanish : (33) 01 55 82 82 22).

France 98 Pass
The flagship product of 1998 World Cup ticketing on the French domestic market, the FRANCE 98 PASS was specially designed for the true football-going public in the French regions.

All FRANCE 98 PASSES were sold out in six months (from 27 November 96 to 27 May 97).

This special package for 5 or 6 matches in the same city entitles the holder to attend all the first round matches (except the opening match at Saint-Denis) and one round of sixteen match (except in Lyon and Nantes, which are not hosting matches in this round).

The FRANCE 98 PASS consequently offers the opportunity to see different teams in all first round matches, including at least two of the world's top teams (seeded teams).

3 categories of numbered seats are offered in World Cup stadiums, with a 4th category at the Stade de France (St-Denis) which has a capacity of 80,000.

Purchases of PASS FRANCE 98 were restricted to 4 per person on the principle of "first come, first served".

France 98 Selections

The Organising Committee designed the FRANCE 98 Selections, which  include Hospitality Box and Prestige seats, for businesses, associations and groups. These special packages, marketed directly by the French Organising Committee, enable commercial concerns to organise exclusive public relations operations.

FRANCE 98 Hospitality Boxes

The hospitality boxes offer premium quality facilities in which to entertain guests, who can:

· attend all the matches in the same city ;

· receive hospitality in exclusive and comfortable conditions ;

· receive service of the highest level, including a personal welcome, a programme and gift for each guest, cordon bleu catering in the stadium's private salons, and parking facilities within the stadium precinct.

FRANCE 98 Prestige Seats

Located in the stands, the FRANCE 98 Prestige seats offer the pick of the stadium's viewpoints, providing the opportunity to:

· enjoy services which, depending on the selected package, can include a personal welcome in the Prestige Area, a programme and gift for each guest, cordon bleu catering in the stadium's private salons, and parking facilities ;

· live the event at its very heart in unrivalled conditions.

The Prestige Open Seats : freedom to choose

The Prestige Open package gives access to 12 World Cup games, whatever the venue or stage in the competition. This is the ideal solution for following one or more teams throughout France and for attending all the top matches.

The Prestige Silver: excellent seats in the same city

The Prestige Silver package entitles holders to attend all the 5 or 6 matches scheduled in the same city - except those being played in Marseille and Saint-Denis in the quarter finals, semi-finals, and the Final - in excellent conditions. 

The Prestige Gold: the best seats in the same stadium

The Prestige Gold entitles the holder to attend all the 5 or 6 matches scheduled in the same city (except the quarter finals, semi-finals, and  finals being played in Paris, Marseille and Saint-Denis), and gives the holder the right to purchase tickets for all the big matches right up to the Final: the quarter finals, semi-finals, and finals in Paris, Marseille and Saint-Denis.

Goalkeepers

The first decision announced concerning the competition itself was that each delegation would only be able to include 2 goalkeepers in its squad, keeping a third in reserve back home, or even in France. The third-choice goalkeeper may only be called on if one of the two other keepers sustains an injury or falls seriously ill and is certified as such by a member of the FIFA medical committee. This ruling, limited to goalkeepers only, was employed during the recent Atlanta Olympic Tournament.

INFO France 98

Above and beyond the facilities it will be offering the members of the media, the French Organising Committee will also be deeply involved in the actual work of the journalists. And this it will do through INFO FRANCE 98, an Intranet system which can be consulted on the 450 PCs installed at the International Media Centre and stadium press centres. Unlike the Website, INFO FRANCE 98 is, obviously, not accessible to the public at large. For the CFO, it was a technological choice-meaning greater convenience for users, and also security against possible IT "attacks" from the outside.

INFO FRANCE 98 is, quite simply, something totally new in the history of the World Cup. It provides all the information relating to the event, including practical tips (flight schedules, press conference times etc.), a look back (a database on all 15 previous World Cups), sports-related information (profiles of the 704 players, statistics, post-match comments from various participants), and details on various bodies (Organisers, Host Cities, Partners). When they are consulting Intranet, users can also print out the pages they want for future reference. Such wide coverage-with 25 information bulletins on match days and 15 on non-match days-will ensure that the media with only minimal representation do not to miss out on what's happening.

In three languages

The amount of information to be produced and translated (the system is available in French, English and Spanish), before it even goes online, is considerable. "INFO FRANCE 98 will be drawing on a team of 580 people (550 Volunteers, 30 regular staff) spread over the 11 venues to 

'feed' the system and keep it constantly turning over," explains Christophe Kukawka, the project leader within the CFO Communication department. "Young reporters will be combing the venues to provide the information, and we'll also be receiving copy from correspondents working alongside each team." This again is a big "first" for a World Cup. "We'll be just like a news agency, our main concern being to provide high-quality, comprehensive and reliable information. We are not setting out to replace journalists, but to enable them to work in the best possible conditions," adds Kukawka.

Internal regulations

· Access to the stadium is reserved for those persons in possession of an entry credential which has been checked by a French Organising Committee employee.

· Possessing a World Cup match ticket implies tacit agreement with the stadium regulations. 

· The CFO reserves the right to refuse entry to the stadium to those persons not respecting French law and legislation or the stadium regulations. CFO employees will point out these persons to police or gendarmerie officers at the stadium entrances.

· Access to the stadium may be refused to ticket-holders who refuse to submit to security regulations, including baggage and body searches.

· Ticket holders may not bring animals into the stadium, with the exception of guide dogs.

· It is forbidden to bring the following items into the stadium:

· documents, tracts, badges, signs, symbols, banners of all sizes of a political, ideological, philosophical or commercial nature, or any support which may be used for commercial purposes and may be seen by a third party;

· Any object which may serve as a projectile, constitute a weapon or put public security at risk (fireworks, knives, bottles, glasses, metal cans, bars, laser pens, aerosol cans, etc.);

· Any alcoholic beverage.

· Confiscated items will be retained during the match and returned by the CFO afterwards to the owner, who will assume responsibility.  

· The following actions constitute infringements under the law 84-610 of 16 July 1984 (amended), and may result in legal action:

· entry into a sports arena in a state of inebriation ;

· the introduction or attempt at introduction of any alcoholic beverage into the sports arena;

· provocation in any form which incites spectators to acts of hatred or violence towards any referee, sporting official, player or any other person or group of persons;

· the introduction, wearing or exhibition in a sports arena of any insignia, symbols or other items manifesting racist ideology or xenophobia, during a sporting event or during the transmission in public of a sporting event.

· the introduction of flares or any kind of firework into a sports arena, or the introduction without a legitimate reason of any object which might constitute a weapon;

· the throwing of any projectile object which could endanger the safety of any person;

· entry onto the area of play or pitch perimeter, if it disturbs the progress of an event or threatens the safety of any person or possession.

· It is not permitted to stand, for any protracted period, in passage-ways, access or exit areas, stairways or any other similar place, at any time, nor to stand in the areas where there is seating. 

· Anyone persistently infringing these regulations may be expelled from the stadium.

· All behaviour causing disturbance to any other person is prohibited.

· It is forbidden to climb the lighting pylons or to climb onto any part of the stadium roof.

· Only parties authorised to do so by the CFO are permitted to sell or distribute goods of any description within the area under the responsibility of the organiser.

· Any non-respect of the regulations herewith or refusal to comply with the injunctions of stewards or national or army police forces may result in expulsion from the stadium.

Anyone infringing these prohibitions shall be liable to incur up to three years' imprisonment and a fine of FF 100,000 (law 84-610, amended).

International Media Centre

The Main Press Centre (CPP), the International Broadcasting Centre (CIRTV) and the Main Accreditation Centre are all located in the same place: the International Media Centre (CIM), comprising 34,000 m², in halls 5, 6 and 8 of the Parc des Expositions (Paris Expo) at the Porte de Versailles in Paris. 

This set-up and location present two distinct advantages :

· All the media representatives from around the world are brought together within a common infrastructure, consisting of accreditation, information, transport, restaurant and access control services. This represents a single administrative entity in terms of organisation and communications.

· A self-contained set-up, which is located in Paris itself, easily accessible (by metro and bus), and close to the Parc des Princes stadium, the World Cup hotels and the centre of the capital.

The CIM is open twenty-four hours a day, from 1 June to 13 July 1998.

A service area is set up at the centre's main entrance, where those with accreditation may take advantage of a range of products and services including :

· A Credit Agricole bank desk

· A post office 

· Two desks for RATP and SNCF ground transport

· An Air France desk for air travel

· A Mondiresa hotel reservation centre 

· A Fuji photo shop 

· A Manpower temporary personnel reservation desk

· A France Secours medical centre open around the clock 

· A souvenir shop

· A reception and information desk for the 10 World Cup host cities

· A French Government reception and information desk

· A newspaper stand

· A reception and general information service.

All of the above services are open each day from 10 am to 8 pm.

Internet

400 days before the World Cup kick-off, on 6 May last year, the official World Cup Website (www.FRANCE98.com) made its appearance on the Net. Since then, it has developed and grown in stature constantly, adding new sections, boasting a "new look" (as of 1st December last year, before the Draw at Marseille) and above all an improved technological architecture enabling the site to deal with several million hits every day during the competition through its 4 mirror sites (Paris in France, and Texas, Virginia and California in the USA), making a total of 30 servers fed by the central database. 

In twelve months, France98.com has received 4 million visitors and 225 million hits! Among the 180 visiting countries, the United States, Japan, France and Brazil are at the top of the list. Users can join in competitions, consult the latest AFP bulletins, download screen-savers and press kits, send messages to the mail-box, buy spin-off products from the store (with security-tight payment facilities) and even listen to the Official FRANCE 98 anthem. They can also go into the France 98 "chat rooms" to share their opinions and feelings with football fans from other countries or access other sites with practical information on the 10 World Cup host cities.

By covering the Tournoi de France and the draw for the finals live, as well as updating the site with breaking sports and event-related news, France98.com has enabled cyber travellers to participate in the build-up to the tournament on a daily basis.

During the World Cup itself, the site is providing live coverage of the entire event. The scores, all the statistics, and the best photos from the 64 games are also available in real-time. Additionally, a round-up of the training sessions, match presentations, recaps and players' comments as they leave the changing rooms, will enable cyber travellers to experience France 98 to the full.

As well as relaying the sports news, France98.com will also be reporting on the general feeling of celebration surrounding the last World Cup of the century. From 1 June to 15 July, a new section entitled "France 98 celebrates" gives fans from all over the world a peek at what is happening at each of the World Cup cities, with reports, supporter and team profiles with photos, sound and text being submitted each day by two roving Internet reporters.

"We're stepping back a little so we can show visitors other facets of the competition. They should get a whiff of the event, of its colour. In short, it's a happy marriage between comprehensive sports information and multimedia reporting," explains Charles-Henri Contamine, Head of the Internet Project within the Communications department.

With the CFO and EDS graphic artists, developers, reporters and technicians, no less than 11 people are making sure the site runs smoothly during the World Cup. Eleven just like a football team!

Kilometres


Paris-St Denis
Bordeaux
Lens
Lyon
Marseille
Montpellier
Nantes
St-Etienne
Toulouse

Paris-St Denis

579 km
199 km
462 km
773 km
760 km
384 km
520 km
698 km

Bordeaux


760 km
538 km
648 km
496 km
323 km
579 km
245 km

Lens



644 km
954 km
941 km
586 km
189 km
880 km

Lyon




313 km
300 km
613 km
80 km
537 km

Marseille





166 km
972 km
330 km
404 km

Montpellier






609 km
317 km
241 km

Nantes







608 km
567 km

St-Etienne








439 km

Toulouse










Logo

The logotype for FRANCE 98, unveiled on 20 September 1994 on the first floor of the Eiffel Tower, Paris, draws largely on sun-based mythology with its universal aspect. The logo was the first visual identification developed for the World Cup, and is visible in every area involving the CFO and its Partners. Its clear symbolism, unanimously appreciated from the outset, stresses the importance of the event as one that concerns the whole world.

Match ball

With the launching of "Tricolore", the official match ball for the FIFA World Cup-FRANCE 98, Adidas has invented a completely new kind of football. The Tricolore, which is the fruit of Adidas' most recent research, has greater energy-return and accuracy than any ball produced hitherto. It is entirely consistent with Adidas' ongoing commitment to making football more and more entertaining.

The Tricolore is also the first World Cup ball to have a coloured motif: blue, red and white in tribute to the French team, accompanied by the traditional Adidas triangle. Past and present symbols of France also feature. The rooster, a traditional French symbol, is interlaced with the TGV and the turbine, both representative of contemporary French life.

The Tricolore's major innovation is the use of syntactic foam, a close, regular matrix composed of gas-filled, individually sealed micro-balls. This structure means that each of the ball's 32 panels has the same rebound factor. The ball is therefore more reactive than ever before and its 

trajectory more precise and more predictable. Also, the new material has greater shock resistance and a longer life expectancy.

Adidas first became the "Official Football Supplier" to the World Cup back in 1970. And the company has invented a new ball for every competition since.

Matches

3,670 matches all told have been played since the World Cup first began in 1930. This represents 330,300 minutes of football, in other words 230 days of non-stop football.
Match timetable

The World Cup is being staged between 10 June and 12 July 1998.

The first round begins on Wednesday 10 June and ends on Friday 26 June 1998.

The round of sixteen matches are being played from Saturday 27 to Tuesday 30 June, at Bordeaux, Lens, Marseille, Montpellier, Paris, Saint-Denis, Saint-Etienne and Toulouse.

The quarter-finals are taking place on Friday 3 and Saturday 4 July, at Lyon, Nantes, Marseille and Saint-Denis, enabling football fans from all over the country to attend the games.

The semi-finals are being played on Tuesday 7 July at Marseille and Wednesday 8 July at Saint-Denis. The third place play-off is taking place on Saturday 11 July in Paris.

The Final is being staged on Sunday 12 July at Saint-Denis.

This well-balanced match programme, set up in the interests of fair-play, means that supporters at each venue get top-quality football entertainment as from the first match of the first round.

For the first time in a World Cup competition, each team is playing its three first round games in three different stadiums. Each team therefore moves twice and each venue is playing host to at least two seeded teams. Additionally, each city is hosting either a round of sixteen or a quarter-final match. This means that fans in every city can see between nine and twelve different teams, including two of the eight best teams in the world.

Matches in Paris and Saint-Denis are being played on different days, as are games at Lyon and Saint-Etienne. This means that the most fervent of supporters will be able to attend between 12 and 15 games in their area.

The identities of the 30 qualifying nations, to join France (host nation) and Brazil (holder) in the Finals, were only known the end of 1997. A draw decided where each nation plays. The exception to this rule is the team from Brazil, which plays in the opening match in Saint-Denis, then travels to Nantes and Marseille. The new system however, whereby the seeded teams continually change venues, means that fans all over France are in for a treat.

Match times

The 1998 World Cup Organising Commission, the CFO and the International television consortium which met at FIFA headquarters on 7 November in Zurich, have drawn up kick-off times for matches.

The Opening Match kicks off at 5.30 pm.

First round games kick off at 5.30 pm and 9 pm on days when there are 2 games. At 2.30 pm, 5.30 pm and 9 pm when there are three. On days when there are 4 games (last games in the first round), 2 games are to be played at 4 pm and 2 games at 9 pm.

Round of sixteen games and quarter-final games kick off at 4.30 pm and 9 pm.

Semi-final games (7 and 8 July), the third place play-off and the Final all kick off at 9 pm.

Media stands

The FRANCE 98 Media Stand capacity is as follows: 

For the print media

· Opening match and Final: 1,750 seats

· Semi-finals at Saint-Denis and Marseille: 1,000 seats

· Other matches: 500 seats

For rights-holding Radio and TV

1st round matches:



100 commentary positions







125 observer seats







20 positions for the film crews

2nd round matches:



125 commentary positions 







125 observer seats







20 positions for the film crews

Opening Match and Final:


150 commentary positions 







250 observer seats







20 positions for the film crews

Medical 

"The original feature of the organisation of the FRANCE 98 medical side is the fact that it's exclusively run by professionals," explains Dr. Nicolas Gorodetzky, in charge of this particular mission and a "pioneer" in the field of medical management when it comes to very large crowds. "Everyone in the medical team is professional: they are all emergency specialists used to coping with extremely serious situations on a daily basis."
The organisation of a professional medical set-up that only employs emergency specialists is a "first" in the history of the World Cup. It conforms with new legislation concerning safety, security and assistance for the public in the stadiums, which clearly defines the responsibilities shared by the State and the organiser. So, inside the perimeter allocated to the French Organising Committee - that is, the stadiums and the area immediately surrounding them, together with the operational units under its control (press centres, accreditation zones, hospitality zones, etc.) - it is incumbent upon the latter to provide its own  means of first aid and assistance independent of public services.

The CFO is meeting these demands while also integrating the specific requirements laid down by FIFA. Experience of previous World Cups and lessons learnt from past tragedies have also played their part in the general approach to the organisation and in its actual detail. Improvements to the structure of sporting complexes and their security and monitoring systems have contributed greatly towards making installations safer, and in diminishing the risk of situations getting out of control.

The General Medical Manager - Dr. Nicolas Gorodetzky - drew up the "plan of attack" for the medical set-up, rubber-stamped by the State in 1996, and is now overseeing the project at all the venues. The main lines of the scheme concern the setting up of medical areas and structures suitable for receiving the public, as well as housing emergency treatment professionals and high-performance equipment of the kind used in pre-hospital units.

The FRANCE 98 medical service has to be able to fulfil numerous missions ranging from first-aid treatment for the public and accredited persons to the overseeing of the physical condition of the competing teams and their delegations. This is an enormous brief requiring the presence of first aid and management teams at many different locations.

Each venue has a medical  organisational chart independent of the public services, with a Local Medical Director, a regulation cell (manned by a CFO Medical regulator and an assistant), permanent medical teams in the first aid stations and several mobile teams.

In total, there will be 150 doctors and 1,200 first aid workers covering the medical side during FRANCE 98. If need be, any of them can call on the large corps of public services (fire brigade, SAMU and other emergency services) which will be on hand in the State perimeter around each venue. An interface set up in a common Command Station will enable an immediate shift from the private to the public system, should circumstances warrant it. The CFO medical team, being the first to intervene, will then become the "vanguard doctors".

The FRANCE 98 medical set-up has had a dry run in all the host stadiums before the kick-off to the World Cup on 10 June 1998. These rehearsals, during which various simulated situations were tried out, took place in real-life circumstances during various league and Cup matches, and during big occasions like the finals Draw on 4 December 1997. The first venues to be put through their paces in 1997 were Lyon, Marseille, Montpellier, Nantes and Paris. Since the beginning of this year, the other venues (Bordeaux, Lens, Saint-Denis, Saint-Etienne and Toulouse) have also had their own "dress rehearsals", while the interface set up by the public authorities has been subjected to tests and specific simulated conditions.

An autonomous service with a limited area of action 

Within and immediately around each stadium, the CFO is setting up a first aid corps in conjunction with an emergency assistance service run by a Local Medical Manager.

Each venue will house various first aid stations: a Main First Aid station, which is the rendez-vous area for ambulances should it be necessary to take patients to hospital, and several outpost stations open to all members of the public.

The number of outpost stations will depend on the number of spectators present at the venue: one infirmary for the first 20,000, then an additional station for every 10,000 spectators thereafter. So for a stadium with a capacity of 40,000 there will be a total of 4 infirmaries, one of which will be a main first aid station. At the Stade de France (80,000 capacity) there will be 14 stations in all.

With regard to the numbers of medical staff present, each venue will be manned by an average of 9 professional emergency doctors, 3 nurses and between 50 and 100 first aid workers. All the infirmaries are linked by telephone, and all the members of the medical organisation will be provided with mobile phones and walkie-talkies using secure, direct channels . 

In addition to the first aid stations, there will be a Command Station in each stadium manned by a Medical Regulator and a doctor permanently on duty. The Regulator, in conjunction with the doctors, nurses and first aid workers, examines the medical assessments and decides what should be done with the patients. He/she is responsible for all medical decisions, and is in constant contact with the public services (hospitals, SAMU, fire brigade and police) via Centre 15.

Flying doctors 

During a football match, there may well be cases more serious than blisters, headaches and indigestion. Asthmatic attacks, cardiac arrests and problems relating to diabetes are just some of the situations that can unfortunately arise at any given moment. These cases are often considered to be emergencies of the first order, necessitating virtually instantaneous intervention.  It has to be possible to take action within three minutes, and for this reason the CFO has also set up a "flying doctor" service at each venue. These doctors can intervene rapidly in any part of the stadium and have scooters at hand if need be. The "flying doctors" - two per venue, assisted by several  first aid workers - have portable emergency equipment and are in permanent contact with the Medical Regulator.

On top of all this, all the stewards have been trained in the first aid procedure to adopt should there be any problems in their section of the stadium. In the event, a steward will give the alert, locate the incident accurately on the venue plan, and transmit the essential facts: the apparent condition of the patient, sex, age and so on. Once the first aid services have arrived, the steward's job is to maintain a security area around the patient.

Anticipating every situation 

At the last World Cup in the USA, a large number of people needed first-aid assistance (up to 260 per day) as a result of a heat wave. To make ready in case of similar scorching weather and ensuing "waves" of fainting and dizzy patients, the CFO has set up special rest areas at each venue. These areas, known as "intermediate first aid stations" cover a surface of 150 to 200 m² at each venue. Emergency stretchers are also stored in these areas.

As many people of many different nationalities will be at the FRANCE 98 stadiums, CFO interpreters will be on hand to assist doctors and ensure that there are no communication problems between patient and doctor so as to avoid errors in diagnosis. 

Equipment

Thanks to Hewlett-Packard, an Official Supplier to the 16th World Cup, the FRANCE 98 medical team will have state-of-the-art equipment at their disposal, such as defibrillators (a machine to start the heart beating again after a cardiac arrest), portable monitors, a data information transmission system and useful day-to-day items: blood pressure apparatus, SP02 sensors, ECG electrodes with cables, and so on.

Medical help for accredited persons

In the stadiums, accredited persons have access to the same medical structures as the general public. At the International Media Centre (CIM), in Paris, a first aid station with the same structure as the main infirmaries at each venue is open around the clock. France Secours International, an Official FRANCE 98 Equipment Supplier, has seconded several medical teams to work at the CIM.

A room has also been made available at the stadiums near the VIP zones to treat any well-known personalities needing medical attention. A team of flying doctors will be on hand to help with such an occurrence. Two first aid workers will also be on duty permanently.

Medical attention for the teams

Away from the stadiums

A footballer or a delegation member may, like anybody else, come down with minor health problems: digestion trouble, toothache, flu, etc. For this reason, all delegations will be in regular contact at their hotels with a referred State doctor who will be able to provide any help needed - by calling in a general practitioner or specialist, organising a consultation or a hospital bed - at any time of the day or night. A medical directory compiled by State doctors will also be available to teams in each city.

At the stadium

During a game, the players and those on the bench or in the ground will be able to receive treatment from "pitch medical teams" laid on by the CFO in addition to their own medical team (doctor, physio, etc.). Two "pitch medical teams" will be on hand at each game. The first is made up of 4 stretcher bearers and a bilingual emergency doctor specialising in sports injuries.

This team will only provide treatment if they are called upon to do so by the referee or by the team doctor needing help in case of a serious injury. The second team is composed of 4 stretcher bearers who will be called upon if there is a second person in need of attention (two injuries at the same time).

If it is deemed necessary, the patient will be taken to the players' first aid station. Here the patient can be examined, and receive stitches, intensive care or treatment for minor injuries. Ambulances are available to drive patients to hospital if warranted by their condition; beds have been reserved in advance in the orthopaedic wing of local hospitals. A State medical doctor will accompany the patient in the ambulance in order to speed up his hospital admission; this is especially important if the regular team doctor has remained with the other players at the stadium.
The CFO medical staff

- Stadiums holding 35,000/40,000 spectators (Bordeaux, Lens, Lyon, Montpellier, Nantes, Paris, Saint-Etienne, Toulouse):

· 1 Medical Manager

· 1 Medical Regulator

· 4 Emergency Doctors on permanent stand-by

· 2 "Flying" Doctors

· 1 Pitch Doctor

· 3 Nurses

· 1 on-duty doctor

- Stadium holding 60,000 spectators (Marseille) :

One first aid station in addition to the above with an emergency doctor and nurse on permanent stand-by.

- Stadiums holding 80,000 spectators (Stade de France) :

· 1 Medical Manager

· 1 Medical Regulator

· 5 doctors on permanent stand-by

· 2 "Flying" Doctors

· 1 Pitch Doctor

· 5 Nurses

· 1 on-duty doctor

Nicolas Gorodetzky
Nicolas Gorodetzky, 49, has been the General Medical Manager at the CFO since April 1996. After receiving his licence to practise medicine in 1976, he first specialised in pneumology before rapidly switching to emergency medicine. For a number of years, Dr Gorodetzky learnt his craft working for the SAMU (French emergency service), becoming an expert in emergency medical procedures and international assistance. He made over 600 trips to other countries around the world, specialising in dealing with large-scale disasters as well as aeronautical and space travel medicine.

Nicolas Gorodetzky is also a music lover, a passion which led him to start a rock band in Toulouse called "Weekend Millionaire". After releasing 3 albums and 6 singles with the band, he has developed a solid background in the world of showbiz. And continues to enjoy and practise his two great passions: medicine and music.

The Rolling Stones' 1982 Paris concert marked a new direction in the doctor's career. Since then, he has taken care of the medical side of things at more than 180 open-air concerts and over 300 football and rugby games.

No coincidence then, that Dr Gorodetzky is today heading FRANCE 98's medical team. But although he loves football, he won't see a single live game in this World Cup. He will have more than enough to do, however, acting as Medical Manager at the Stade de France as well as working at the CFO's central regulatory service as General Medical Manager for all the other venues.

Mixed Zone

After every match during FRANCE 98, players, trainers and 150 or more print media and radio journalists can meet in an area called the Mixed Zone, located between the changing rooms and the teams' coach park.

The Mixed Zone is mainly designed for print media journalists, but will also give 12 ENG television crews the opportunity to film players and trainers.

The Mixed Zone will not be accessible to photographers. The Mixed Zones have roughly the same surface area, and exactly the same lay-out in all the FRANCE 98 stadiums.

Mondiresa

As well as providing that "little bit extra", The French Organising Committee wanted to offer a range of prices to suit all budgets, for those who are, or will be looking for accommodation during the event. For this reason a hotel and travel reservation centre was created especially, dedicated to the World Cup, and offering its services not just to the teams and the media but to the general public as well. The service, which represents a "first" in World Cup history, was baptised Mondiresa. 

Set up by the Accor Group, Mondiresa has more than 750 hotels of all categories on its books, including hotels from within the Accor Group itself, as well as independent establishments which have joined the reservation centre from all over France. To join, they had to comply with a schedule of conditions guaranteeing clients a certain level of service and reasonable rates. 

Official Anthem

During the ceremony for the final group draw in Marseille on 4 December last year, the world heard the official music of the 16th World Cup for the first time.

Firstly, the Official Anthem for FRANCE 98 was performed by Youssou N'Dour and Axelle Red: a song evoking the world in all its many hues, entitled "Do you mind if I play?" which is to be performed before each match in the competition. Sony Music is in charge of its release and world distribution.

The other world premiere was the Official World Cup song, chosen by Sony Music Entertainment Europe, and sung by Ricky Martin: "The Cup of Life." 

Official Coins

The French Organising Committee and la Monnaie de Paris signed a co-operation agreement for the creation of an official World Cup Coin Set back in March 1996.

For this very special event, the coins in the collection-the first of which was issued in June 1996-are also very special: gold and silver coins using four different themes, namely footballing values, France, the five continents and World Cup history.

The gold coins depict the five continents and France, the host nation, while the silver programme portrays the history of the World Cup.

All the Official Coins have been minted in limited numbers. All 15 of them bear the Official FRANCE 98 logo on one side, and depict footballing movements, symbols recalling previous World Cup winners, and the five continents on the other.

The coins bear two hallmarks of quality and authenticity: the horn of plenty, which is the Paris Mint's signature, and the bee, the Engraver General's trademark. The coins come with a numbered certificate of authenticity co-signed by Emmanuel Constans, the Paris Mint Director, Fernand Sastre and Michel Platini.

In order to choose the coin designs, a competition was launched in January 1996. A total of 18 different proposals were laid before the Paris Mint, and the distinguished jury making the decisions included Fernand Sastre and Michel Platini, the FRANCE 98 Presidents, and Jacques Lambert, the Managing Director of the French Organising Committee.

A grand total of 900,000 coins were minted to be sold all over the world in celebration of this great event, making up 5,000 box sets containing the 15 gold and silver coins in the collection.

Official FRANCE 98 poster

"The Official Poster and the competition's winning team are the two things about FRANCE 98 which will live on in the collective memory" says Michel Platini, Co-President of the French Organising Committee for the 1998 World Cup.

Alongside the Mascot and the Logo, the Official Poster is the third linchpin in the 1998 World Cup visual identity programme.

As it was keen to include young people in the project, the French Organising Committee decided to assign Beaux Arts (Art school) students and local artists at the 10 host cities the job of dreaming up a poster.

In the Spring of 1997, according to a schedule of conditions set down by the French Organising Committee, the cities of Bordeaux, Lens, Lyon, Marseille, Montpellier, Nantes, Paris, Saint-Denis, Saint-Etienne and Toulouse launched the contest among Ecole de Dessin (design school) and Beaux-Arts students, as well as local artists and independent organisations. 

On 31 October, a jury of 8 representing the French Organising Committee, the French Football Federation, the National Football League and FIFA's marketing agency, selected the entry by Nathalie LE GALL, a Beaux-Arts student from the Montpellier region, as the winner. "The World Cup has to be a celebration! I wanted to portray it as an event that fizzes with excitement by using brilliant colours evoking France and the whole world," says the young artist.

Aside from the Official FRANCE 98 Poster, the programme of official posters for the 16th Football World Cup also includes a series for each Host City. Each poster is the work of a young artist from the city represented.

Official Host City Posters 

Between 10 June and 12 July 1998, ten cities will play host to the 16th Football World Cup.

To underline the essential role that they are to play in the organisation and success of FRANCE 98, the French Organising Committee wanted each host city to be closely linked with the Official Posters designed for the event. Thus, a series of 11 posters are to go on display for the tournament, one exclusive poster for each host city, in addition to the Official Poster of the 16th World Cup.

The French Organising Committee gave each of the host cities the responsibility of dreaming up their own poster, in calling on the talent of the local art school students and young local artists. The CFO had two objectives in mind: it wanted the city's Official Poster to be designed by someone from the city itself, and it also wanted, once again, to put youth at the heart of FRANCE 98.

In the Spring of 1997, according to a schedule of conditions identical for each city, a competition was launched by the French Organising Committee in Bordeaux, Lens, Lyon, Marseille, Montpellier, Nantes, Paris, Saint-Denis, Saint-Etienne and Toulouse among Ecole de Dessin (design school) and Beaux-Arts students, as well as local artists and independent organisations (as was the case in Lens and Saint-Denis). 

In the Autumn of 1997, a jury composed largely of local figures met up in each city to choose the project which, in becoming the Official City Poster, also becomes the city's identity tag on a local, national and international level. 

Official outfits

"Once again, Yves Saint Laurent has popped up where it was least expected!" said Pierre Bergé, President of the Yves Saint Laurent house of fashion, when an agreement was struck in June 1997 between the latter and the French Organising Committee.

The first exciting step in this symbolic and daringly new partnership is the design and creation of the Official World Cup outfits, all of which bear the famous Yves Saint Laurent signature. 

Eleven different men's and women's designer outfits for the city and for the stadium have been created for the occasion. From 10 June to 12 July 1998, at the World Cup venues and around town, 3,500 men and women (FIFA officials, French Organising Committee staff, FRANCE 98 hosts and hostesses as well as off-the-field designer clothes for the referees) will be symbolically wearing the colours of France in sublime Yves Saint Laurent style. 

No less than 4,200 different outfits are to be specially made for those taking part in the event, making a total of 19,000 articles of clothing and 10,000 accessories. Other impressive statistics concerning the project include 250 hours of fittings, 30,000 metres of cloth for all the outfits, and taking the measurements of 3,500 people.

The World Cup, in fact, coincides with the 40th anniversary of Yves Saint Laurent's very first collection for Dior in 1958.

Official Village

The FRANCE 98 Commercial Affiliates and the Host Cities will receive their guests in these luxurious and convivial giant marquees set up at just a stone's throw from the stadiums, all perfect settings for meetings and exchanges. Musical interludes and theme decor add to the festive character of the villages. 

Each village will be welcoming 25 Commercial Affiliates (41 in the Stade de France), making it the biggest hospitality scheme ever mounted in France. In all, 125,000 visitors are expected, breaking all records in terms of public relations initiatives. The Saint-Denis village alone will be spread over 22,000 m², the equivalent of four football fields, and built partly on two separate levels. 200,000 different meals and cocktails are to be catered for over the competition, which will necessitate 20 tonnes of crushed ice, 400,000 plates, 600,000 glasses, 10,000 tablecloths, 6 km of buffet space and 2,000 parasols. Go figure!

Opening and closing ceremonies

The festive spirit, already kindled in the streets of Paris the day before kick-off with the "Festival of Football" on 9 June, will also reign at the Stade de France on 10 June and 12 July 1998 when the Opening and Closing Ceremonies for FRANCE 98 take place.

Fernand Sastre and Michel Platini, Presidents of the French Organising Committee, have chosen Yves Pépin and his team at the ECA2 agency to dream up and then put on both proceedings. "We were won over by the newness of ECA2's proposals, their unusualness, magical qualities and universal appeal," says Josée Santoni, Director of Entertainment and Special Events for the French Organising Committee, going on to say, "We also warmed to the fact that the project assimilates the specific logistical restrictions inherent at this type of 

ceremony, given that the ceremonies will take place within a stadium and  just minutes before the first match or after the Final". 

Yves Pépin, who will create and direct both ceremonies, will be able to give further instance that creativity and imagination do indeed go hand in hand. For over 5 years, he has demonstrated his singular style and savoir-faire worldwide in such varied fields as big events, design, graphics, audio-visual and cinematic productions. Today, ECA2 has established an international reputation for its original work, in particular in Japan and the USA.

On 10 June 1998, the game of football will be truly celebrated, as will the fervour and enthusiasm of the fans coming from all over the World to be at the Stade to France. A tribute in which magic and special effects will enhance the poetry of the occasion, its colour, joy and originality - and it will also be an event that the 80,000 spectators at the stadium can all join in.

As for the Closing ceremony on the evening of 12 July after the new world champion team has been crowned, its creator wanted to lay the emphasis on colour, music and light - and we may even see the Stade de France "take off"!

Partners

The 45 official World Cup commercial partners fall into 4 categories.

The Official Sponsors (12)

Adidas
Fujifilm
McDonald’s
Anheuser-Busch
Gillette
Opel
Canon
JVC
Philips
Coca-Cola
MasterCard
Snickers
These 12 multinational companies not only support the World Cup financially and in terms of logistics, but are also involved in many FIFA events and projects. The French Organising Committee receives products and/or services in kind from its Sponsors.

The FRANCE 98 Official Suppliers -

The French Organising Comittee of the World Cup (8)

Crédit Agricole
Official Bank 

Danone
Official Dairy Products
EDS
Official Supplier of Information Technology
France Telecom
Official Telecommunications Operator
Hewlett-Packard
Official Supplier of Computer Equipment
La Poste
Official Mail Carrier
Manpower
Official Temporary Work Network
Sybase
Official Software Supplier
The 8 companies in this group are dealt with directly by the French Organising Committee. Their financial participation of FF 600 million, represents 2/3 of the Committee's marketing budget.

Official Products and Services (9)

Air France
Official Airline
American Power Conversion
Official Power Protection
CPW/Nestlé Céréales
Official Cereals
Cyanamid
Official Crop Protection
Française des Jeux
Official Lottery
Lavazza
Official Coffee
LG Electronics
Official Electrical Appliances
Michelin
Official Tyre
Total
Official Petrol
The nine companies which make up this group were canvassed jointly by the French Organising Committee and ISL, FIFA's marketing agency.

Official Equipment Suppliers (16)

Accor
Hotel trade
Algeco
Modular design and chemical waste disposal
Arjo-Wiggins
Paper and paper distribution
Bosch
Portable electric tools
Caterpillar
Energy back-up, air conditioning and air 
freshening
Doublet
Decoration, signage

Frisquet
Boilers
France Secours 
Medecal assistance
Générale Location
Furnishings and temporary structures
Géodis
Logistical organisation
Guilbert
Distribution of office supplies
Lafarge
Building Equipment
Primagaz
Distribution of liquid petroleum gas
RATP
Transport
SNCF
Passenger rail transport
Yves Saint Laurent
Ready-to-wear designer clothes for men
This group falls under the aegis of the French Organising Committee from all points of view: canvassing, management and receipts. 

Personnel numbers (CFO)

(excluding temporary personnel)
1992*
1993*
1994*
1995*
1996*
1997

(13/11)
1998

(01/05 - Estimation)

Headquarters
4
15
29
61
174
234
222

Sites
0
0
0
0
37
172
249

Salaried Employees
4
15
29
61
211
406
471

Personnel put at disposal by partners
0
1
1
10
47
65
103

Personnel put at disposal by suppliers
0
0
0
0
5
10
65

Total Participants
4
16
30
71
263
481
639

* on 31 December
Physically Disadvantaged

So that this World Cup is accessible to everybody, the CFO has set up a specific ticketing policy for the physically disadvantaged, which provides them and their escort with a secure seat at a suitable price. To be able to take advantage of these advantages you must be in possession of a disabled persons card.

Unlike at French League matches, for FRANCE 98 physically disadvantaged persons and their escort must both be in possession of tickets and comply with ticketing rules to enter the stadium. 

Aside from offering easy to access stadiums, the CFO wanted to establish a structure which provided the best possible welcome for the physically disadvantaged in optimum conditions of security. To make this happen, a team of Volunteers at each stadium will be on hand to cater to their needs.

Also, to facilitate their moving around in the ground, parking spots have been reserved for them close to entrances which, in most cases, are away from the main public entranceways.    

Pitches

The pitches in the 10 FRANCE 98 stadiums all have the same dimensions: 105 metres long, 68 metres wide.

Prohibited items

It is forbidden to bring the following articles into the stadium:

· Documents, tracts, insignia, symbols or cloth banners of a political, ideological, philosophical or advertising nature, or any item which could be used for commercial ends and which can be seen by a third party.

· Any object which could serve as a projectile or as a weapon, or put any member of the public in danger, including: fireworks, knives, cutting objects, bottles with more than a 50 cl capacity, metal boxes, bars, foghorns, motorcycle helmets, flagpoles.

· "Laser" pens

· Aerosols of any description

· Alcoholic beverages

Qualifiers

168 nations took part in the World Cup qualifying rounds, which took place between March 1996 and November 1997. 643 matches were played, and 1,922 goals scored.

98 Radio France 

Radio France, the CFO's radio partner, has created a station devoted entirely to the World Cup. A great first in World Cup history, it is called "98 Radio France." 

France's leading radio station Radio France  has launched a special World Cup station for both French and foreign listeners between 6 a.m. and 1 a.m. on 1852m long wave. Throughout the World Cup, 98 Radio France provides football commentary, news, useful tips and light entertainment all linked to the event. The programmes are based on five main approaches:

· News from the tournament and live coverage of the 64 matches with commentary from the Paris 98 Radio France editorial team as well as some fifteen local radio reporters.

· Useful information concerning the ten World Cup venues (ticket sales, accommodation, traffic news, weather and entertainment). Thanks to its local reporters, 98 Radio France will really be at the heart of the World Cup in all regions.

· Programmes in English, German, Spanish and Italian to keep foreign visitors up to date with what's happening.

· Match overviews: reports about the host cities and the surrounding regions where the matches are being played, as well as about the competing nations.

· Sharing a love for the game with an array of personalities from all walks of life.

98 Radio France took to the air on 8 June, two days before the Opening Match in FRANCE 98.

Referees

With 32 teams playing in the FIFA World Cup finals in 1998, a higher number than ever before, more referees and assistant referees will be needed for the 64 matches. As a result, FIFA's refereeing committee has this time named 34 refs and 33 assistant refs for FRANCE 98. The 1994 World Cup in the USA called on 24 refs and 22 assistant refs.

The 67 officials were chosen on merit from among a large pool of candidates, and they also underwent specific physical fitness tests. In principle, no more than one referee per association was named. Five of the officials chosen, Bujsaim, Lim Kee Chong, Brizio Carter, Tejada Noriega and Van Der Ende, also took part in the 1994 World Cup. The "men in black" received their final instructions during a work seminar between 23 and 27 March 1998 at the Manoir de Gressy near Paris.

This will also be where the referees will reside between matches during the competition itself, and from where they will set off for the different venues to referee their allotted games. During the seminar, an in-depth study of refereeing techniques was accompanied by physical training and the physical tests already mentioned.

The refs also learnt how to use the new electronic device, the "Signal Bip," which will improve communication between Referees and their Assistants. This device had its first outing during the Olympic tournament in 1996, and has been used successfully ever since in all FIFA tournaments.

Seats

In the ten FRANCE 98 stadiums, all spectators will have a numbered seat. They will be welcomed, guided and assisted  by easily recognisable stewards, dressed in red. The stewards are in charge of controlling crowd movement, and they will alert the police should it be necessary.

Security Control Centre

The security control centre at each stadium is the hub of the security set-up, with video monitoring cameras covering all the stands and the main entrances. Run by the Prefecture (regional governing body), the centre will be manned by the heads of the public security and CFO security departments. This joint command should ensure optimum operational efficiency in maintaining public order both inside and outside the stadium.

Signage

· 700 totem poles

· 300 tonnes of cement or sand ballast

· 10,000 decorative banners

· 20,000 m² of decorative canvas

· 8,000 signage panels

· 3,000 sign posts in the cities

· 250 directional masts

· 2,000 flags and kakemonos

· 6,000 accreditation panels

· 400 "prohibited item" panels

· 100 "Welcome" Footixes in 4 languages

Slogan

"FRANCE 98 will be the Cup for the whole world, a Cup that embraces a whole world." The affirmation of faith from Fernand Sastre and Michel Platini, Presidents of the French Organising Committee, is given full weight in the slogan of the 16th FIFA World Cup, which was presented for the first time on 12 December 1995 at the Draw for the qualifying rounds: " FRANCE 98 The beauty of a world at play." 

Spectators' guide

The "Spectators' Guide" to the World Cup has been drawn up by the French Organising Committee to provide spectators with all the useful information they will need to enjoy FRANCE 98 to the full. How to get to the stadiums, how to read your ticket, what services are on offer, and so on; the answers to all of these questions are in the Spectators' Guide.

Other useful information in the guide includes helpful hints and practical advice to the many spectators from all over the world who will be in France for the first time this Summer.

1.5 million copies of the "Spectators' Guide" were issued in three languages (English, French and Spanish). At the end of May, the guide was sent out to all those supporters who purchased their tickets directly from the CFO.

During the World Cup, this guide will be available at information desks in the ten FRANCE 98 stadiums, at tourist offices in host cities, and at World Cup Welcome desks set up especially for the event at airports and railway stations.

Stadium opening times

Except in exceptional circumstances, the stadium gates will open 2 hours 30 minutes before the kick-off to the official World Cup matches (3 hours at the Stade de France at Saint-Denis). It is recommended that spectators reach the stadium as soon as possible after it opens. In this way they can enjoy all the entertainment and curtain-raiser matches being laid on before the majority of the official matches. Stewards, easily recognisable in their red and black uniforms, are there to welcome spectators and guide them to their seats in the stands. The stadiums are closed on days when there are no matches.

Stamps

In December 1995, La Poste started issuing a series of 12 FRANCE 98 stamps together with a number of official ready-to-post products. The first of the 12 stamps in the philatelic programme came out in honour of the Draw in Paris for the qualifying rounds, on 12 December 1995. Each of the host cities has also featured on a special stamp. The series was rounded off - literally - by a real event on 2 March 1998, at 100 days till kick-off, with the issue of a round stamp featuring Footix, the official FRANCE 98 mascot. This is the first time a stamp of this shape has ever come out in Europe.

Stewards

After consulting the Délégation Générale à la Langue Francaise (a governmental regulatory body for the French language), DICOM (the interministerial delegation to the World Cup) finally decided on the following: out of respect for the language and culture of France, the term" steward" will no longer be used, being replaced by "stadier" or "stadière" in the feminine. As concerns the term "stewarding", DICOM suggests the expression "accueil et control" - "welcoming and controlling" or "assistance stadiaire" - assistance in the stadium.

Telecommunications

The equipment installed by France Telecom, the Official Telecommunications Operator:

· 2 million kilometres of fibre optics will be used (enough to circle the earth 50 times)

· 15,000 telephone lines hooked up to 125 operational units (stadiums, press centres, media stands, etc.)

· 11,000 TV and computer sockets

· 1,200 France Telecom staff (out of the company's total of 168,000) will be involved in the World Cup project

· 200 video contacts from the Media Centre

· 400 radio contacts from the Media Centre

· 1,500 mobile phones made available to the CFO

· 550 telephone boxes set up around the stadiums

· 125 payphones

Television

At the International Broadcasting Centre (CIRTV) :

200 km of cable, 3,000 televisions, 28 simultaneous video circuits between each stadium and the CIRTV, 4,000 interconnected pieces of electronic equipment.

What is required for television broadcasts from the 10 stadiums:

· 10 digital control vehicles

· 40 slow-motion equipment units

· 45 km of camera cable

· 7,000 kW of power

· 80 to 100 cameras per match for customised television images

Ticket for FRANCE 98

On Monday 27 April 1998, the French Organising Committee unveiled the ticket for the 16th World Cup. This took place in the Stade de France at Saint Denis, where the first of the 64 matches in FRANCE 98 will kick off on June 10.

The unveiling of the ticket for such a prestigious tournament is always a highly symbolic event. All the more so because World Cup tickets will remain a treasured souvenir for a great many football fans and collectors—something to be cherished long after the Final on 12 July 1998.

Designed just like a bank note by fiduciary specialists, the FRANCE 98 ticket has been fashioned according to a precise and stringent schedule of conditions. Nothing else would do, in fact, if the precious entry pass was to meet the four CFO objectives: quality, security, attractiveness and legibility. And the quality element entails much more than just creating a product on paper; for in integrating all the variable data (match, date, kick-off time, seat number, and so on) in each unit, the 2,500,000-plus tickets issued will all be made to measure.

Four main objectives

Designing and issuing a World Cup ticket is no run-of-the-mill task in terms of printing. It involved the skills of experts from three very different fields: computing, paper and printing. From the very beginning, a large number of requirements were integrated into the project, and strictly observed at each stage of production. The CFO's stringent schedule of conditions stipulated four main objectives: attractiveness, legibility, quality and, of course, security.

Attractiveness

A World Cup ticket testifies to the event. It becomes a souvenir and even a collectors' item. The French Organising Committee wanted its design to be consistent with the FRANCE 98 graphic chart, both in its colours and motifs.

The dominant colours of yellow and blue, along with footballs illustrated on the background of a starry sky, render the ticket entirely in keeping with this 16th World Cup's universal values.

Its original design had to accommodate the restrictions arising from security considerations, whilst also ensuring that the ticket was legible and informative. It was fashioned by fiduciary experts familiar with creating bank and high security products. 

Legibility

The ticket's legibility was studied in great depth to facilitate the stewards' task of checking tickets at the stadium entrance, and enable spectators to find their way to their seats easily. At a quick glance, all the pertinent information had to be visible.

For these reasons, the colours used are neither too bright nor too dark, while the illustrations in the background are not too crowded, which would have made the ticket difficult to read. The elements of identification and information, different on each ticket (match number, stand, row and seat number), are all printed in large characters. A square of colour, corresponding to the same identification code on display outside the stadium, indicates the position of the relevant stand in a way that anybody can understand.

Quality

The quality element entails much more than just creating a product on paper; it also means integrating all the variable data (match, date, kick-off time, seat number, and so on) in each unit. You could say, in fact, that each of the 2,500,000-plus tickets issued will be made to measure.

The CFO's aim of "getting it 100% right" leaves no margin for error at any stage of production: design, manufacture, customisation or delivery.

Security

In order to prevent counterfeiting and tampering, several security features have been built into the tickets. This also means that a buyer will be the first to know whether the ticket is authentic or not.

These security features, found both on the front and back of the ticket, include elements incorporated into the paper itself. This was possible thanks to the expertise of Arjo Wiggins, one of the FRANCE 98 Equipment Suppliers, in the field of fiduciary paper. 

Designed like a bank note

With the latest developments in production means, counterfeiting and tampering are more of a threat than ever before, and need to be planned for. The World Cup ticket has therefore been designed and perfected to combat these two very distinct dangers.

To beat counterfeiters—people who attempt to duplicate a ticket—special paper has been used which incorporates various security features. On top of this, certain "thwarting" tactics have been employed at the various stages of manufacture.

To combat those whose aim is to tamper with the ticket by changing some of the data on it, other technical preventive measures have been deployed, notably in the choice of ink and the printing methods.

Designed just like a bank note by companies specialising in the fiduciary domain, the FRANCE 98 ticket includes the following security features:

The watermark

Like a bank note, the FRANCE 98 ticket paper carries a watermark—or a personal seal—in other words a picture embedded within the paper itself. This picture can be seen on the front and on the back of the ticket. Because it is very difficult to copy and easily verified by both the possessor and anyone checking the item, the watermark is today the most frequently-used security measure, particularly on bank notes.

The FRANCE 98 watermark, created specially for the event, depicts Footix, the Official World Cup mascot. Footix can be clearly seen in different shades of grey created by the various thickness of the paste layers throughout the body of the paper. No printing or photocopying technique can duplicate this.

The iridescent coating band

This involves depositing a strip of iridescent substance on the paper which is then absorbed into the paper itself. This creates an optical variation security feature. The image-in this case Footix-is glossy and changes colour depending on the angle of view. The advantage of this iridescent band is that it can be quickly verified and the document cannot be photocopied.

The hologram

A hologram is a three-dimensional image. The one used for the FRANCE 98 ticket is, in fact, a Gyrogram. Depending on how it is slanted, different parts of the original design become visible, including a stylised map of France and a picture of the World Cup trophy. The hologram was built into the ticket by using a highly sophisticated industrial tool deploying specially perfected adhesives.

Non-fluorescent

Unlike for the vast majority of paper, the paste used for making the FRANCE 98 ticket contains no optical bleach. The absence of optical bleach, and consequently of fluorescence under ultraviolet light, can be verified under a Wood's lamp, as is frequently done in business when checking bank notes. 

Two years' work

The ticket, a shrewd blend of high technology and top-of-the-range security devices, called on three areas of specialisation in its design process: paper, printing and computing. And two years of close collaboration among specialists were needed before the final product was perfected.

At each step along the way, security and quality were the key watchwords among its designers.

For the paper, the CFO had to look no further than Arjo Wiggins, an Official Equipment Supplier to FRANCE 98 and one of the world leaders when it comes to fiduciary paper. It was of paramount importance to build into the paper a number of features which would render counterfeiting and tampering impossible, including non-fluorescent paper and an iridescent coating band. In all, 16 tonnes of paper were used to produce the 2.5 million tickets.

To print the tickets, the CFO choose France's number one - and the world's number three - fiduciary printer. The tickets were fashioned in the form of blocks (like bank note blocks), each being made up of 8 tickets.

EDS, Hewlett Packard and Sybase, the three Official Technology Suppliers to FRANCE 98, each brought their expertise to bear in creating the World Cup ticket. A case in point is the software specially developed for the customisation of each ticket, the last stage in the production process.

A close look at the ticket

The World Cup ticket measures 203.2 mm x 88.9 mm.

It is divided into two parts: the stub, torn off when the ticket is checked at the stadium gates, and the main body of the ticket containing the information needed by  the spectator.

The following information can be found on the front of the ticket: the match number, city and name of the stadium, date and time of the game, names of the teams or the competition stage, stand, access stairway, row and seat number. The customer reference number and the buyer's name (individual, company, National Federation or Authorised Tour Operator) are also indicated, together with the price of the ticket. A square of colour, corresponding to the identification displayed on the signage panel outside the stadium, indicates which stand to go to, in a way that anybody can understand.

On the back, the ticket carries pictograms describing the objects prohibited in the stadiums, the ticket's conditions of use as applicable to the spectator, and the main legislative and reglementary security provisions in force within the World Cup stadiums.

Each ticket is unique

The last stage in the manufacture, the customising of the ticket, constitutes an extra guarantee in the domain of security, and is carried out by means of sophisticated printing and computer technologies. The significance of this customisation, using a number of different data including the stadium, match number, date, stand, row, seat number and customer reference number, is that there cannot be two tickets the same among all the 2,500,000 issued for FRANCE 98. Each FRANCE 98 ticket is unique!

As each spectator is allocated a numbered seat, this guarantees that there cannot be two tickets for the same place. If such a circumstance should arise, however, it will be easy to verify which of the two tickets has been counterfeited or tampered with.

The customisation of the tickets is not undertaken match by match, but in the order in which customers place their orders. This means that tickets belonging to a FRANCE 98 PASS buyer, for several matches in the same city, will be printed one after the other independently of the matches. This principle will avoid any mistakes being made in seating arrangements. The software designed for the customisation process ensures that seats belonging to the same order will be placed side by side in the stands.

Apart from the data directly related to the match, the ticket will bear the name of the buyer, which will be either an individual, a company, a National Federation or an Authorised Tour Operator. This means that the buyer is responsible for the behaviour of any person to whom that buyer offers tickets:

1/
If the ticket has been bought from the CFO, it will carry the name of the individual buyer or the company.

2/
If the ticket has been bought from one of the 17 Authorised Tour Operators (ATOs), it will carry the name of that Tour Operator. Each Tour Operator will have a list, which can be consulted by the authorities, containing the names of the people to whom tickets have been sold, together with the seats they have been allocated in the stadiums.

3/
If the ticket has been bought from one of the National Football Federations, it will carry the name of that Federation. Each Federation will likewise have a list, which can be consulted by the authorities, containing the names of the people to whom tickets have been sold, together with the seats they have been allocated in the stadiums.

Trophy

The French sculptor Abel Lafleur was commissioned by FIFA to make the first trophy for the World Cup. This was a gold statuette weighing about 1.5 kilos, representing an allegorical winged victory on an octagonal base. This famous "Jules Rimet" Cup was first stolen in London in 1966, then recovered. It finally went to Brazil, the first country to have won three World Cups, before being stolen again, but this time it was never found. The present World Cup trophy, cast in 1974 in solid gold and malachite, is the work of the Italian sculptor Silvio Gazzaniga. It is 36 cm high, and weighs 4.97 kilos.

Uniforms

Adidas unveiled its uniforms for the FRANCE 98 Volunteers on 6 April 1998 at the Carrousel du Louvre in Paris. During the World Cup, the Volunteers working for Safety and Security will be identifiable by their red polo shirts and navy blue trousers, while all the other Volunteers will be dressed in green polo shirts and navy blue trousers. Each FRANCE 98 Volunteer will also receive a kit containing a T-shirt, polo shirts, a sweatshirt, waterproof jacket, cap, bermuda shorts, backpack and shoes.

The 15,300 outfits supplied by Adidas—12,000 for the Volunteers and the rest for the FRANCE 98 full- and part-time employees—comprise:

· 7,000 boxes of clothes

· 15,600 outfits

· 41,650 polo shirts

· 46,800 pairs of socks

· 228,850 articles in 115 sizes

Video monitoring

A video monitoring system enables the police to keep an eye on all the stands and exits from a command station inside the stadium. They can then intervene inside the stadium to deal with anyone who has committed an offence, or to restore order in a stand. The internal video monitoring system enables them to step in at any given moment, and to prosecute if the law has been broken.

Volunteers

"No Organising Committee, whether it be for the World Cup or the Olympic Games, can do without the help of volunteers. They are absolutely essential," says Michel Platini, the Co-President of the 1998 French Organising Committee for the Football World Cup.

A general rallying round has, in fact, become a tradition when it comes to organising major events, recent examples in France being the bicentenary celebrations for the French Revolution in 1989, the 1992 Winter Olympics in Albertville, and more recently in 1997, the Journées Mondiales de la Jeunesse (World Youth Days).

Outside France, thousands of volunteers have likewise answered the call for help for such large-scale events as the 1988 Calgary Winter Olympics, the Barcelona Olympics in 1992, the 1994 World Cup in the USA, the Olympics in Atlanta (1996) and in Nagano (1998).

FRANCE 98 is to be no exception to this rule: 12,000 volunteers will be involved in organising the 1998 World Cup finals from 10 June to 12 July, the largest volunteer programme ever undertaken in France (9,000 volunteers worked at the Albertville Olympics).

Three fundamental objectives

So that this highly ambitious programme goes off without a hitch, the French Organising Committee set itself three fundamental objectives : research by network, training and management.

Recruitment by research

Volunteer recruitment began in October 1996 and ended in September 1997.

The process of selecting the Volunteers was decentralised to the ten World Cup host cities, where, as from July 1996, the French Organising Committee had appointed Venue Directors. Setting up a volunteer programme was a vital part of each Director's responsibilities. 

As a knowledge of the territory is obviously important, the Organising Committee decided that volunteers should be chosen from the local population around each host city.

In the selection process for volunteers in the 16th World Cup, the Organising Committee targeted several specific groups : the football and sporting communities, associations, universities and training colleges and FRANCE 98 commercial affiliates.

" No large-scale recruitment campaign was launched as we didn't want to end up with a lot of very disappointed candidates ", says Max Bouchet-Virette, Head of the Volunteer Programme for the French Organising Committee.

On 31 December 1997, when applications closed, 23,695 people had applied to work as Volunteers with the French Organising Committee.

One in four of the Volunteers is female, and no less than 6,000 Volunteers come from the footballing community (Clubs, Leagues, etc.).

The average age among candidates is 32. For men, the average age is 35; for women 27.

40% of the volunteers are students, 41% are of working age, 9% are retired and the remaining 10% come from various walks of life (housewives, the unemployed, etc.)

Training

In order to carry out their duties correctly, all FRANCE 98 volunteers received comprehensive training as from early 1998.

Two documents were drawn up for this purpose:

A Training Guide: this, the Volunteers "bible", was first and foremost intended to  flesh out the Volunteers knowledge of football, the World Cup and the FIFA organisation. As it is in the form of a binder, the Volunteers have been able to file away documents they have received during their training about the various aspects of their job. Two additional chapters contain useful local information about day to day affairs during the competition. 

A Volunteers newspaper "Ensemble vers FRANCE 98" (Together towards FRANCE 98): has been issued three times, with articles about how the organisation has progressed at each venue, and also including interviews with chosen Volunteers. 

The training schemes followed a three pronged plan of attack :

· general (for all volunteers) ;

· targeted to a specific responsibility (for all volunteers who are to do a specific job, regardless of venue) ;

· venue training (for all volunteers working at the same venue, regardless of their responsibilities).

In all, 250,000 training hours were dispensed over 3 months by some 2,000 trainers. Each Volunteer received roughly three days' training.

Management

Volunteers who are to carry out supervisory tasks received specific management and human resource training.

The French Organising Committee is convinced that the middleman role played by these temporary supervisors between the permanent staff at each of the 11 venues (including the International Media Centre), and the thousands of Volunteers, will be of vital importance if FRANCE 98 is to be a success.  

Volunteer assignments 

During the World Cup, Volunteers will work in many different spheres of the organisation: welcome/hospitality, security, translating/interpreting, accreditation, ticketing, transport, press, telecommunications, I.T., logistics, medical assistance, and so on.

A list of 20 jobs and 150 assignments was drawn up by the French Organising Committee.

The volunteers will carry out their duties in the stadiums or the various organisational areas:  at press and accreditation centres, at reception desks at each of the World Cup venues, at the Committee's headquarters, at the International Media Centre in Paris and at all the information and reception areas set up at airports and railway stations in World Cup host cities.

During the competition in June and July 1998, 33% of the volunteers will do security work, 20% will carry out welcome/hospitality related tasks, and a further 15% will work in the press/media department.

Volunteer rights and duties

· Volunteers must be at least 18 at the time of the 1998 World Cup.

· At the very least, volunteers must be available during the competition (early June to mid-July), on match days.

· Volunteers must have a fixed address at his/her chosen venue.

· The Committee will supply a special competition outfit.

The Committee will pay for meals when appropriate and travel expenses incurred within the venue region.

Schedule

· Summer 96
-
Distribution of official candidate folders

· September 96
-
Recruitment of a Human Resource Manager



at each venue

· Oct 96 - Sept 97
-
Network recruiting and Volunteer interviews

· Oct 97
-
Chosen Volunteers notified 



(as are those not chosen)

· Nov 97 - Jan 98
-
Volunteer Information and general training (written 



documents)

· Jan - March 98
-
"Discovering FRANCE 98", the first part of the



training programme, intended to fill the Volunteers



in on what is at stake during the World Cup and to 



enable them to meet the management team at the



venue where they will work.

· March - May 98
-
Specific job and city training

· 10 June 98/ 12 July 98
-
The World Cup

Estimated number of Volunteers per department

Department
Number
%

Accreditation
480
4

Competition
240
2

Eating and Drinking
120
1

Equipment
360
3

Health/Assistance
120
1

Hospitality Village
120
1

Human resources
120
1

Interpretation
240
2

IT
240
2

Marketing
240
2

PR/Communication/Information
120
1

Press
1560
13

Protocol
120
1

Radio/Television
120
1

Reception
1440
12

Security
4440
37

Special events
120
1

Telecommunications
240
2

Ticketing
720
6

Transport
840
7





Total
12000
100

General statistics

Number of Volunteers per venue
Total

Bordeaux
980

Lens
1070

Lyon
1180

Paris Parc des Princes (+ CFO)
1420

Marseille
1310

Montpellier
1060

Nantes
1060

Saint-Denis
1560

Saint-Etienne
1040

Toulouse
990

International Media Center
330

Total
12000


75% men

25% women 




Education
%

Have High school leaving certificate
29%

Do notHave High school leaving certificate
27%

2 yrs higher education +diploma
21%

3 yrs higher education+ degree
10%

4 yrs higher education+ Master’s degree
7%

5 yrs or more higher education
6%


i.e. 71% have High school leaving certificate or better




Status
%

Employed
41%

Student
40%

Retired
9%

Other
10%




Registered members of football clubs
36%

Languages spoken fluently

%

Official Languages:



English

22%

Spanish

9%





Other languages:



Arabic

5%

German

4%

Italian

4%

Portuguese

2%

Apart from French, of course, English is at the top of the list of languages spoken fluently among the Volunteers. In total, they speak 21 languages between them. Certain Volunteers are perfectly fluent in 5 languages.

Volunteer’s departements of origin


%

Bordeaux
coming from
Gironde (33)
92%

Lens
coming from
Pas-de-Calais (62)
66%

Lyon
coming from
Rhône (69)
72%

Marseille
coming from
Bouches-du-Rhône (13)
89%

Montpellier
coming from
l’Hérault (34)
85%

Nantes
coming from
la Loire-Atlantique (44)
77%

Saint-Denis et Paris
coming from
l’Ile de France
90%

Saint-Etienne
coming from
la Loire (42)
89%

Toulouse
coming from
la Haute-Garonne (31)
80%
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